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VERSVEILE... 


SCHEUER 
FIXTURES 
remem omnes 


ILLUSTRATED 


Two unusually interest- 
ing creations which are 
a departure from the 
conventional without 
sacrifice of function and 
beauty. Other numbers 
of equal distinction 


available. 


Although we specialize in Lucite and Plexiglass display merchandising 
fixtures. we have not confined the line to a single type of merchandise. 
We have a background of succes-ful creation of units for various mer- 
chandise lines and we are constantly creating new numbers to fit their 
specific needs. It is this versatility in design and manufacture that has 
made SCHEUER the foremost name in this particular field. Contaet us 
regarding your requirements and learn at once the outstanding service 


we are In a position to render. 


VISIT OUR SHOWROOM WHEN IN THE NEW YORK DISPLAY MARKET 


307 WEST 38t+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
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Sitteen exquisite oil colors are used in reproducing these beautiful Wild Duck, Quail 
ond Pheasant designs. They are executed in flat and halftone oil colors, through our 


potented silk screen process, that blends colors to simulate original oil paintings, on 
) 


exible Comura stock that can be mounted to any background. The blue and yellow 
ones of backgrounds silhouette the magnificent authentic colorings of the wild birds in 
‘ull, brilliant Fall plumage. Each panel 30” wide, 60” high. Use as the theme for your 
ol opening .. . a panel in each window ... or use as a 3 panel mural (designed so 
sides of panels fit together) as window backgrounds ... interior ledge treatments... 


7 


ver elevators . . . Fall Fashions, both men's and women's departments .. . sporting 
goods sections. Seasonal, yes... but they can be left on your walls as a permanently 
deautiful decoration. 


6-457—'' Wild Game Birds’’ Comuras. Size 30” x 60”. Set of 3 
panels (1 of each design) - - - - - - - - - ___.... Per Set $22.50 
‘quantities of 5 sets or more __Per Set 20.00 


In Stock . . . Immediate Shipment 


FREE—Our Fall and Christmas Catalog just 
off the press. 20 pages .. . 215 illustra- 
tions of beautiful, practical display props 
and suggestions for their use. Don't be 
without it. Write for your copy today! 


W. L. STENSGAARD and ASSOCIATES, INC. 


346 N. JUSTINE ST. CHICAGO 7, iLL. a * 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


THE COVER 


This display is by John Moss, Jr., Marshall 
Field & Co., Chicago. The surface of the ''pool”’ 
was of wallboard, painted blue and green. The 
surrounding area was handled as a sloping grass 
terrace, thus giving the illusion that the pool 
was sunken. White block letters set into the 


grass read: ‘Bathing Booty.” 


OUR NEXT ISSUE 


In the next issue we bring you a number 


outstanding features covering various phases © 


display . . . not forgetting the regular report 


from New York City, Los Angeles, and Chicog 


. Bingham's timely comments on display 
Gehring’s sketches . . . Brinker's portraits . 


and the customary highlights. 





an innovation 
in display 


We've christened Mary Brosnan's exquisite 
new models ‘‘Glancing Mannequins’ for 
their dancing eyes have a wandering 
gaze. Teens, children and junior miss 
join the fun in this refreshing feature for young 
fashion display. No, they don't wink back, but 
they do follow you, or could it be an optical. illu- 
sion? This is the new look (ours, all ours)’ that's 
captivating leading Display Directors in New 
York. Come in and look right back at these 
beautifully modeled ‘‘Glancing Mannequins” 
if you're in town. We're taking orders 
now for this Mary Brosnan optional 
feature (no extra cost) but deliveries 
are slow, you know. 


ih UN srins dove 


SEVENTH AVENUE, NEW YOR K 


MARY BROSNAN MANNEQUINS 
rere 44 STEUER FIXTURES 
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Merry 

Suny 
of the 
Yule 


Spas 


This unit consists of three choir boys with tousled hair of 
black, titian and blond, wearing black robes, white 
blouses, and black Windsor ties, seated in a charming 
attitude at the base of a large red candle topped with 
SPECIFICATIONS a yellow flame; decorated with Schack's famous pine. 
— of _ — This is unquestionably one of the finest creations for 
ng aud deamaaies a Christmas window or interior that ever came out of 
round, self-standing. Hand our designing rooms. 
painted in realistic colors. 
No. 1818 — Price of com- 
plete unit $37.50 


YOU ARE ALWAYS CORDIALLY 


INVITED TO VISIT OUR SHOWROOMS aia taal 


319 to 327 W. VAN BUREN STREET 
el iter. Vclemy mui SS), [elk 
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“The New Use of Mirrors” 


MAKING DISPLAY HISTORY 


Frederic Shipman’s Novel and Patented New Mirror tech- 





nique is now used by the Leading Stores in 30 major cities— 


Never Twelve 
before Amazing 
did so Mirror 
many Window 

Leading Displays 
Stores are now 
adopt Installed 

unanimously at the 

a Novel Shipman 

Idea Studios 





One figure only was used for the above mirror window display 
at Eaton’s, Toronto, Canada. J. W. Foster, Display Director. 


You are invited to see the Amazing Mirror [nstallations—many of them “Action” 
and ‘‘Christmas’> windows—at the 


1FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE, NEW YORK 





One Franchise Only to Each City 
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This New Booklet 


Shows How To Build Dozens 
of Plywood Display Fixtures 
for Self-Service Food Stores! 





Conceived by A. E. Hurst, 
author of many books and ar- 


to any point in the United 
States. Write and ask for *‘Self 





ticles on profitable merchan- 
dising display, this special 
booklet shows you how to de- 
sign and build dozens of 
streamlined, modern displays. 
Published as a supplement to 
“Local Built Display Fixtures 
with Douglas Fir Plywood’’®, 
it contains scores of sugges- 
tions that will help sell mer- 
chandise. And it’s yours for the 
asking—mailed free of charge 


“Also sent free upon request. 
If you do not have this helpful 
20-page book, send for it now! 


Service Food Store Supple- 






ment” — today! 
DOUGLAS FIR PLYWOOD 
ASSOCIATION 


Tacoma 2, Washington 


DOUGLAS FIR Ee 


PINWOOD 


LARGE. LIGHT. STRONG, 




















* 
GENUINE 
“PLYSCORD- 

SHEATHING 
o. F. P.A. j 
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“CRAFTSMANSHI 


COMPLETE REPAIRS 
NEW WIGS 
2 WEEK DELIVERY 














MANTRIN RREFINIMMING 
MANIRINNURANCE 
Wits 

MILLINERY HEADS 
PROTECTOR HOODS 


YEAR-ROUND 
MAINTENANCE 








LATEST STYLES 
COMBED HORSEHAIR 
2 WEEK DELIVERY 





LIGHT-WEIGHT PAPER | 
HORSEHAIR WIGS 
2 WEEK DELIVERY 





TRANSPARENT 
MOISTURE-PROOF 
IMMEDIATE DELIVERY 


M7 84 OA 


| 








CARDS e MELLINERY HEAD PHOTOS 





PRICE LIST e FREE PACKING CASES FOR 
MANIKIN REFINISHING ¢e NEW WIG STYLE 
WRITE FOR CHART e MANIKINSURANCE FOLDER ¢ 10 TIPS 
ON MANIKIN CARE e SAMPLE MAKEUP 











VISIT OUR NEW SHOWROOM ON YOUR NEXT BUYING TRIP 


MADINONTA 


FLORENCE and GILBERT LAURENCE 


Creators of MANIKINSURANCE 


164 WEST 25 STREET, N.Y.C.1 ° CHELSEA 3-1550 
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from our Christmas Line: 


TOYCHAIN No. 527 
18" wide, glossy red swags, brilliantly colored toys, with touches 


of foil 6‘ long... $9.75 
CHRISTMAS STOCKINGS No. 528 


White and green striped, red tops; 4 assorted fillings, all in. bright 
colors. Santa, Doll, Tin Soldier, or jack-in-the-box. 


4'6" long... $9.75 
SANTA BORDER No. 530 


Gay red paper and foil Santas about 20" high; 4 assorted sets, 
two figures to the set. the pair ee $7.50 
On Christmas Blue scalloped frieze 24" wide by 12' with 9 Santas. 


complete .. . $35.75 











OUR SPECIALTY: Storewide promotions custom-made in papier 
mache and paper sculpture. 


No.§3o 


RIP STUDIO, 15 EAsT 22nd STREET 


a re a | ow. a a 
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Sensational! - ~ New For X’MAS! 
Now- FESTOON APPLIQUE 


SILVER AND GOLD FLITTER TINSEL? 


NG —— 9 


Magnificent—Sparkling 


TINSEL FESTOON 
APPLIQUE 


SILVER FLITTER 
on White, Red, Blue or Green 


Seamless Paper. 


Also GOLD FLITTER 
on White, Blue or Red Seam- 
less Paper. 


39/40 Inches Wide 
Exceptional at 


$1.10 per Yard 
Put up in 12-yard Rolls 
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SUEDE APPLIQUE FESTOON 


Luxurious Rayon Suede Pile, Appliqued 
on heavy Seamless background. Xmas 
Colors: Red, Blue or Green on White. 


39/40 Inches Wide 
A Big Value—Q5ec per Yard 


bh Ps 


Write for Complete Color Samples 


OUR NEW CHRISTMAS CATALOG 
NOW READY—ASK FOR IT! 


JAMES A. COLE COMPANY 


DISPLAY MATERIALS FOR EVERY PURPOSE 
235 FOURTH AVENUE e NEW YORK 3, N. Y. 
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The Allure Of Velour! 
The Economy of Paper! 


Display Men, everywhere, have greeted 
Velur-tex with tremendous enthusiasm. Its 
wide range of attractive colors ... its au- 
thentic velour-like texture ... its variety 
of plain and embossed designs all tend to 
make VELUR-TEX a medium for unlimited 
display purposes. VELUR-TEX is flexible 
and easy to use—simply tack or glue it in 
place. 


PLAIN OR EMBOSSED 
In 15 VELURY COLORS 


Available in solid colors or the embossed 
patterns shown for immediate delivery. 


COLORS: Red, White, Blue, Emerald Green, Eggshell, 
Rust, Gold, Orange, Wine, Grass Green, Yellow. 
Spring Green, Cerise, Pink and Light Blue. 


ROLLS 39” WIDE x 25’ LONG 


Plain $7.50 Each 
Embossed $9.00 Each 


Write for VELUR-TEX Color Card 
and New Catalog’ showing 
“EVERYTHING FOR DISPLAY” 


“The House of Service” 





@ NEW YORK — 130 WEST 46 ST. 


@eCHICAGO — 6 EAST LAKE ST. 
@eLOS ANGELES — 819 SANTEE ST. 


Order Now! Mail this Coupon 
MAHARAM FABRIC CORP., 130 W. 46th St., N. Y. C. 


Please ship: ....rolls of...... EMBOSSED No. Ml 
(color) 





; elle: of... EMBOSSED No. M3 
(color) 
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» SHOU BNOL S66: PLAIN VELUR-TEX 
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TIMBERTONE 


FOR FALL PROMOTIONS 


Fall Is Coming... Fall Colors Are Here 
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PECKY CYPRESS 


A perfect medium for Fall backgrounds. 


No. 1401—Whitewashed 
No. 1402—Ice Green 
No. 1403—Natural Browns 


Yes, Timbertone products 
have all those brilliant colors 
Nature produces in a Fall 
woodland. 


And they are ready to serve 
you right now. 


Ask To See Our Full Line 
Your JOBBER Can Serve You 





BRICK 


With raised sanded mortar 

joi As natural as hand 
See the sixteen 

available colors. 








Look For The Mark 
THIS IS A 
TIMBERTONE 
PRODUCT 


which appears on # 
every genuine wi 


Timbertone Roll. In Rolls 








In Squares 


TREE BARKS 
On fibre-board. Roll them into trees, 
logs or stumps. Use flat for panels, 
floors, etc. 
No. 701—White Birch 
No. 702—Rough Bark 


PETALTONE 


The New Petaltone has the 
appearance of rich carpet- 
ing. Six charming Fall col- 
ors await your selection. 





PROGRESSIVE 


| 


at 


MERCHANDISE 
PRESENTATION 











Designed to meet the most exacting requirements. 


This product has proven its value as a wall treat- 
ment for both windows and store interiors. 


ee eee 
TIMBERTONE DECORATIVE CO., INC. 


15 WEST 24th STREET 


NEW YORK 10. N. Y. 














CHRISTMAS 
SUGGESTIONS 


HOLLY No. 935 


A new andi unusual 
treatment for the holi 
day season. 


POINSETTIA No. 936 


Rich in the tradition of 
Christmas. This number 


FROSTY RODS No. 908 
Original in design and 
cold as frost. 
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I 
SANTA CLAUS 


Papier Mache — Full Round — Well Con- 
structed—Overall Measurements 66" High, 
42" Wide, 20" Deep. Extremely Colorful. 


2 
GIANT SLIPPER 


Papier Mache—Full Round—Wood Rein- 
forced—Overall Measurements 44" High, 
19" Deep, 64" Long. Open Top — Color 
Optional. 


3 
GNOME 


Papier Mache—Full Round—Sturdy—Over- 
all Measurements 42'' High, 24" Wide, 12" 
Deep. Assorted Colors. Tree log separate. 


4 
STANDING GNOME 


Papier Mache—Full Round—Sturdy—Move- 
able arms—Overall measurements 42" High, 
24" Wide, 12" Deep. Assorted Colors. 


DECORATIVE DISPLAYS wewvonn'ss, wv. 














228° FIFTH 





Mai B Og IVERY—Gay Golor Hand Print on. 
ea ry i: Strip—I5 ft. by 30 in. 
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LADIES---JUNIOR---MEN 
CHILDREN MANNEQUINS 


WRITE FOR OUR NEAREST 
REPRESENTATIVE TO YOU 


Send all correspondence to 
P.O. BOX II, STATION L 
NEW YORK 35, N. Y. 


Studio 
176 E. 127TH ST., NEW YORK CITY 


Factory 
119 PRINCE ST., NEW YORK CITY 
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UNVEILING piaster bispLay Accessories 


A QUALITY LINE FOR CREATING QUALITY DISPLAYS 


GG 105 6-100 Mo 
GG VOG 210 ¢ 
ICE & 5° 
PRICE & GG -104 


PRICE & 6% 
PRICE # 2475° COMPLE Ti 
PRICE & 4 


1945—NEW PLASTER LINE—1945 1945—NEW PLASTER LINE—1945 











GG 101—Black Onyx Finished Plaster Legs Ka me 
8” high. Base—4%” width, 3” depth. ‘ . GG ans - aig mae e — 
a] “luting i ‘inisnesr in 


’ __ 314" , »” nN 
Top- 342” width, 2” depth ; ’ Chass salt semaneiets 


GG 102—Black Onyx Finished Plaster Legs . ’ wt 
—151%" high. Base—4%” width, 514” depth. a MC 11—Temple of Wind Cap—Finished in 
rop—354” width, 4%” depth \s / White Lacquer Base—o” diam rop—9 
: x9”, Overall Height—9 
GG 100-4 Shelf Leaf Displayer—25” high. 
Sase—10%” width, 5%” depth. Top—7” 
width, 212” depth. Complete with 4 pcs. " , ‘ GG 105—Victory Eagle—9 High Wing 
10” glass. Overall width with glass 25” : on Spread—18”. Eagle and Stars finished in 
Roman Gold tase finuished in White 


GG 1000—2 pc. Pedestal—Terra Cotta Fin 
ish. TOP PIECE: Top—11%4”x1234”. Base ; “a oerer : 
8%” diam. Overall Length—17”. BOT . gat is —— $1 a — "D I Diam., es 
TOM PIECE: Top—9%”. 22” High. Base ; : 7 oor ; , ram ; 
13” diam., $27.50. Not Sold Separately. é 1AM, $e 


g 


‘ on 
Column—made from 8” Tube—4'%’ High : 4 — Oblong 
GG 103—Top Cap. Top—13’x13”. Base—s” ‘ ‘ 10x 24 
Height—10”. 
GG 104—Base. 12” diam. x 5'.” High. Over ‘ f We Guarantee Perfect Delivery 
| Height—09” Finished tn any color i i i fd 3 tan Ain Shame 


irble desired 


Glass—7 
, $1.25; 10x24, $1.60; 1 
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IN THE WINDOWS OF THE 


NATION’S FINEST STORES 


how to flatter fashion” 


As you can well understand, current conditions 


make prompt deliveries impossible. 


THE GRENEKER corp., 250 west 51th ST.. NEW YORK 1 
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The Glass Age 


UST as glass has been called upon to 
solve many and varied production needs 
in the industrial war program, so will it 

be employed in creating new and improved 

stores and commercial buildings of the post- 
war era. While it may not serve the phe- 
and fantastic functions 
which some people prophesy, it will, how- 
ever, be adapted to a hundred and one new- 
found structural architectural 

Current trends in store-front and interior 
design imply that glass will be a major post- 
war construction This 
emphasis on glass 1s not particularly new, as 

the prewar had featured glass as a 

structural material, and for use in creating 

Ac- 


cording to information gleaned from surveys 


nomenal oft-times 


and uses. 


and decorative item. 
store 
attractive display cases and counters. 


ind studies of the field, the postwar swing 
to glass by store owners and operators will 
lar exceed the wite-spread prewar use of 
One of the for the 
growing acceptance of glass as a structural 
the wartime 
adaptations of glass to products such as in- 
tanks 


this material. reasons 


material has been successtul 
lustrial 
irmament for warplanes. 


highly 


and bullet-resisting 


glass 


These uses have 


deen publicized during the war and 
ave created a profound respect in the public 
for the future possibilities of glass. 

better understand the future 
to which glass and its wartime utility 
some ot the 
One of the 
nding developments has been a glass 
treme flatness. 


some of 
be put, a discussion of 
advances is in order. 
This glass reduces dis- 
optical deviation, and visual flaws 
minimum. While 
of such fine type distortion-free glass 
limited in fields, 
ocesses used in achieving this perfec- 


almost irreducible 


e very commercial 
in be converted and applied to creat- 
A particu- 
development 


er glass for general use. 


significant glass certain 


DISPLAY WORLD 


Is 


By E. A. LUNDBERG, A.I.A. 


to carry over into the postwar construction 
era 1s called 
This is composed of specially 


the cellular glass insulation 
“Foameglas.” 
prepared pulverized glass and pure carbon 
which has been cellulated under high tem- 
that foot contains 
millions of hermetically sealed aircells. Be- 


peratures so one cubic 
ing made of pure glass, thus inorganic, this 
insulation 1s fire 
Its 
air-condi 


absolutely water-proof, 


proof, vapor-proof, and 
insulation 


insulated 


vermin-proof. 
the 
future is at 


for 
the 


value as an 


store of 


tioned, 


—Among designs submitted to the Pittsburgh 
Plate Glass Company by some of the nation's 
leading architects is this one by the firm of 
Gruen & Krummeck for a men's wear store. The 
interior is shown at the left, the exterior below. 
The treatment of the exterior walls continues into 
the salesroom. The walls on the left side are 
set at an angle to form departments which 
give a certain amount of privacy without creat- 
ing poor visibility in the departments— 


Here 


Director, Architectural Design Department, 
Pittsburgh Plate Glass Company, Pittsburgh 


for it offers 


condensation, 


complete 
thermal 


once apparent 


midity, and 


permanently. 


Of particular interest to store owners and 


operators have been the remarkable 


vances made during wartime in the bending 


and shaping of glass. 
to have single bends with 
but 
leave 


not only 
torted 
made 


compound bends can 
the 
stress ot providing 


the lite 


vision 
that 
the 
with 


glass 


Under American ai 


men ultimate in saving prod 
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ucts ip as short a time as_ possible, this 
particular phase of glass-processing  ad- 
vanced some 25 years, and involved unceas- 
ing research and development of expensive 
machinery and finishing lines. From. this 
work the store of the future will benefit by 
having display cases, racks, and counters 
of almost flawless glass, tailor-made to fit 
any individual department or area. It has 
opened broad vistas for utilization of glass 
in stores as balustrades, canopies, decora- 
tive partitions, and display accoutrements. 

Considerable improvement has been made 
during the war in double-glazed window 
units known as “Twindows.” These units 
have been used as observation panels for 
experiments conducted in extreme temper 
atures. As the name implies, the “Twindow” 
is really two windows in one and is ideal 
for use as “picture” windows and fixed win- 


dows of oversized proportions in larger 


stores. The “Twindow” ts composed of two 
sheets of polished plate glass separated by 
an air space and joined by a metal edge seal. 
It is finished in a stainless steel frame and 
possesses excellent insulating characteristics 
It should prove very effective, and economi 
cal, for use in stores as its use reduces the 
load demand on air-conditioning systems by 
affording positive temperature control 


\nother 


owners will find specialized uses 1s “Solex” 


glass product for which — store 








—The suggested treatment of the ‘general’ 
store at the upper left and right is by Silver- 
man & Levy, making use of the open front; 
display window and entrance vestibule are 
strongly lighted from glass ceiling panels... . 
Ely Jacques Kahn and Robert Allan Jacobs did 
the design for "'Crisp's;'' while open front in 
nature, a movable screen behind the window 
can provide the traditional effect if desired— 


a glass that absorbs 55 per cent of solar 
heat while transmitting almost normal vis- 
While this glass has a greenish 
cast, it might be used for display cases for 


ible light. 


items which are subject to deterioration in 
direct solar light. It could not be used to 
advantage for general display purposes for 
the merchandise would appear to have a dit- 
ferent color. It is particularly adaptable 
for skylights, for glazing roof-garden din- 
ing units, and similar public rooms. 

These specific glasses and improvements 
available for store owners when 
There are other type 


will be 
final victory is won 
glasses developed during the war which 
might be turned to advantageous use in the 
store of the future. Many of these will have 
to be converted and have certain changes 
made betore they can be placed before the 
public Perhaps the instruction and = cus 
tomer relations rooms of the larger stores 
will have blackboards made of pencil glass, 
upon which, as the name implies, it is pos- 











sible to write with an ordinary pencil. 
Architects and designers have been quick 
to visualize these ever-growing uses of glass 
and to compound them into attractive com- 
bined exterior-interior store treatments that 
will virtually compel customer entry. The 
majority of the stores of the future will fea- 
ture an open-front, that is, a front which, 
while retaining the basic necessity for dis- 
play, will permit viewing of the store inte- 
rior from the sidewalk. All high bulk- 
display areas, 
and other obstructions which now stand be- 
tween the store interior and the customer 
will be eliminated with the store interior 
becoming, in fact, an extension of the exte- 
rior, set off from the sidewalk by a wall of 
invisible, weather-protecting plate glass 
The open-front type store had its begin- 


heads, incongruous window 


nings with the introduction of the all-glass 
door some years ago. By using a special 
process, glass was tempered to increase its 
strength and improve its use as a structural 
“Herculite” 
most popular and provided the customers 
with the opportunity to see into the store 
without entering. sidelig hts 
were used with the doors, allowing 

tional interior 
ment was followed by display windows with 
The ultimate result is ‘he 
While this type 


material. glass doors proved 


Later, glass 
vision, and this imp 


no backgrounds. 
open-front type store. 
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suitable for a wide range of establish- 
its, there are certain type stores such as 
large department where a 
reme approach should be 
Vith the store-fronts of the 
bly non-existent, but firmly in 
icturally, the entire interior will become 
Inside the store solid 


stores less 
used. 
future being 


place 


ige display area. 


titions will give way to highly trans- 


ent glass panels, permitting full display 
additional 


glass on 


and creating 
Carrara 


all merchandise 
es and display 
walls will reflect the beauty of appoint- 
nts and lend an lustre. Mirrors 
be placed strategically throughout the 
res, optically enlarging certain areas, and 
will be incorporated into utilitarian display 
alcoves as well as to set off blind or blank 
spaces. Translucent block will be 
made to serve as decorative features in such 
uses as setting-off special displays or ware- 
rooms and isolating usually unsightly wrap- 
Glass 
will 
individual 


space, 


added 


glass 


ping and shipping areas from view. 
bent in a hundred shapes and forms 
afford endless opportunities for 
and unusual display treatments in various 
types of stores. 

Store officials are already 
new establishments around the 


planning their 


wide open- 
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front designs. Aware of the sound invest- 
ment that an inviting glass-made 
had in pre-war years, they are fully cogni 
fact that a modern, well con 


tastefully appointed 


exterior 


zant of the 


structed, and interior, 


utilizing glass in its many forms, will have 
an immeasurably increased customer appeal 

especially when viewed through the wide 
open-tront. 

The tollowing descriptions deal specifical 
ly with the sketches shown here; the archi 
tects are listed in each case 

“Sire” haberdashery store, shown on page 
17; by Gruen & Krummeck. . . \ 
men should “have a quiet and dignified ap 
Men least think they 


shoppers don't 


store tot 


pearance. are, or at 


are, and they want 


to be 


expert 
influenced by the 
A haberdashery 


fanciness of a dis 


play. store sells merchan 


—The plan for "Jones'" drug store is by Wal- 
ter Gropius; the plate glass front is recessed 
and slanted to create a sheltered space for 
shoppers and to avoid glare. Indirect and 
direct cold-cathode lighting is suggested. .. . 
Jose A. Fernandez suggests this treatment for 
a women's specialty shop. The store proper is 
divided from the front by an L-shaped plate 
glass partition and glass doors— 








j 


dise ot some ot it, 


very different sizes 
neckties 


Other 


jewelry, 
display 


suits and 


such as shirts, sweaters, 


etc., Warrants a showcase-like 


merchandise, such as sport jackets, 


is displayed on mannequins and, theretore, 


needs a large show window In our design 


we have chosen an unsymmetrical arrange 


ment which gives both display possibilities 


he treatment of the exterior walls con 


] ] 1] 
the sales I 


room The walls on 


tinues nto 
the lett 


departments which give a certain amount ot 


side are set at an angle torming 


creating poor visibility in 


tried to 


privacy without 


the departments. We creat 


have 
the right shopping atmosphere tor this busi 
ness by simple wall treatments, by stressing 


the vertical line in the walls, and by a quiet 


color scheme. 


“Storenam” general store, by Silverman & 


Levy, shown at the top of page 18 . The 


design contemplates merchandise typical ot 


the needs ot a small community ro make 


as possible to 


the interior as inviting pass 
ers-by,-display window backs and divisions 
departments are limited to struc 


both 


between 
tural 
entrance 


and display window and 


glass, 
illuminated 
floor 


strongly 
The first 


page 60] 


vestibule are 


glass ceiling panels 


from 


[Continued on 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


P IN the mountains and down by the 

sea Mornings are apt to be 

chilly . If you don't take along a 
candlewick robe in our humble opinion 
you're silly” read the jingle in a window 
of McCreery’s, with the mannequins wearing 
a red, a green and a bright vellow robe 
For this pleasant scene, George Wells, di- 
rector of presentation, used a country stove 
green and with 
the table top which it supported done in a 
table appointments 


colorful breakfast set 


painted in a soft shade of 


matching shade. The 


included not only a 
and jug of yellow flowers but also a wicker 
bread-basket, the 
ing that the toast was being kept warm. The 
continued in the 
The wall bracket, china and vase 


white linen cover suggest- 


soft shade of green was 
floor rug. 
of flowers was a cutout in white bordered in 
gold 


white clouds. 


The backwall was in sky blue with 


The window copy told the story in the five 


four small windows at Lord & 
Taylor's when the store created an innova- 
The read: 
“The Buyer’s Revenge—or the display staff's 
vacationing—let’s 
produced by our buying. staff 
while influence of the heat and 
the difficulties of buying in wartime—not to 
mention the shock of Lord & 
Taylor windows for the very first time in 
their lives.’ A photograph of the particular 
buyer, with pertinent caption, accompanied 
each display; in the one shown, the card 
“I’m the buyer of lingerie, and 
behind the &- 


large and 


tion in window display. copy 


gone show them a thing 
or two 


under the 


decorating 


explained, 
that automatically puts me 
—Upper left, by George Wells, McCreery's. 
... Upper right, by the lingerie buyer of Lord 
& Taylor. Lower left, by Donald Angus, 
Jay Thorpe's. Lower right, by Winston 
Jones, Franklin Simon's. . . . (All photographs 
by courtesy of Virginia Roehl Studio, New York 
City) — 


ball,’ Miss Keegan, who takes 
shortage of merchandise in her field ve 
much to heart. There she is right in 1 
middle—right behind the 8-ball again.” S 
was depicted in papier mache, along with 
her amused companions who were likew: 
done in this medium. 
the panel background, with red and wh 
stripes as backwalls. The soldier, who holds 
a ball with deliberate intent, was also don 
in the papier mache. Dark green wood chips 
covered the floor of the setting. 
of windows proved a continuous attraction 
during the two weeks they remained in. 

A clever new technique was employed 
Display Director Donald Angus in the Jay 
Thorpe showing 
Clothes.” A wide mesh white 
was carried before a_ scroll of 
paper in a blue-green shade. By lacing raffia 
through the half-inch squares of the wire, 
the result suggested an old sampler with its 


says 


Green and white ma 


This series 


windows | for “Leisure 


wire panel 


seamless 
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—Upper left, by Edward Ballenger, Bonwit 

Teller. ... Upper right, by George Wells, Mc- 

Creery's. . . . Center, left, by Edward Ballen- 

ger... .-Center, right, by Joseph Dultz, Bloom- 

ingdale's. . . . Lower left, by Arthur Halpin, 

Hattie Carnegie's. . . . Lower right, by Sidney 
Ring, Saks-Fifth Avenue— 


jlorful cross-stitch pattern. A horse and 
uggy with driver were thus portrayed at 

e lower section of the panel, supposedly 
ascending the road which winds up to the 
top of the hill, in this scene the top of the 
panel. The buggy and driver were executed 
in bright red raffia, the horse in light brown, 
while the simulated road and trees were 
done in contrasting shades of green. 

The decoupage technique prevailed in the 
windows of Franklin Simon’s where “It 
Gleams ... It Shimmers ... It’s Black” 
was the descriptive message referring to 
the satin dresses. The terra-cotta toned 
card used by Display Director Winston 
Jones was inset with two rows of gold 
paper braid and further decorated with 
black satin ribbon bows and a single clip 
of costume jewelry. A photo enlargement 
of cloud formations made the background 
for the central piece; a second blow-up of 
an old print, this in muted colors, applied 
to the lower left-hand corner gave a feeling 
ef space, and miniature old-fashioned bal- 
loons appeared here and there against the 
clouds. The deep frame was _ finished in 
marbelized paper. Decoupage balloons in 
varying sizes and pattern colors “floated” 
by fine wire before the skyblue backwall. 

“A Thousand and One Nights—Negligee 
Fantasies by the incomparable Trigere—in- 
spired by Columbia’s new technicolor pro- 
duction—A Thousand and One Nights’ ” was 
the legend for Bonwit Teller windows when 
Display Director Edward Ballenger created 
imaginative settings which quite literally 
lived up to their title. A pair of Oriental 
latticed doors, painted white and made of 
wallboard, though giving the effect of heavy 
wood, showed massive gold hinges and 
studs. Through the portal could be seen a 
lavender papier mache espalier tree with 


feathery blue-green foliage in a low pink 


tub. Before this exotic background stood 
the mannequin. The card was black, spat 
tered in gold and lettered in white. 

The actual dimensions of three of the 
large windows of McCreery’s appeared to be 
reduced through the use of a light and airy 
framework placed directly back of the win- 
low glass. In using this reed and rattan 
nit, which was painted pure white, interest 
vas focused on the two black dresses which 

ere accompanied with the copy, “Sheer 

reery in black makes your romantic mo- 
nts doubly alluring.” The two-panel 

een making the background showed a 

isty landscape painted in pastel colors 

at area of the floor where the figures 
re posed was filled in with shredded pink 
per. 

\t Bloomingdale's, spectators were ad- 

nished to “Look Pretty and Stay Cool” 

| the garden was suggested for one partic- 
locale. The garden equipment chosen by 
splay Director Joseph Dultz would seem 
make it quite easy to carry out the text 
the copy card, in that one of the garden- 
[Continued on page 63) 


DISPLAY WORLD 















DISPLAY WORLD 


The Cold Cathode Way 


By W. G. ANDERSON, Advertising Manager 


General Luminescent Corporation, Chicago 
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IK Ie most of the other tools available to Cold-cathode lighting is fluorescent light- formerly the custom to operate a nui 
him, the displayman needs lighting tools | ing—a recent off-spring in the neon family- of lamps in series from high-voltage t1 
that are flexible—light that he can bend — created for illumination. It is highly flex- formers. This method of operation 5 
around corners—that can be formed in cir- ible; it can be bent in almost any shape, often defeated before it got started, du 
cles and in any required diameter. Cold- can be produced in almost any length and — the restrictions on the use of high volta 
cathode lighting for its flexibility alone will in almost any color. Recent developments However, where permitted it still has its 
prove to be most popular of the lighting in cold-cathode lighting have made it pos- economical advantages. 
tools at the displayman’s command. sible for operation on low voltages. It was Employing the low voltage principle, 


lamps are operated from one low-voltag 
ballast similar in design to the familiar 
ballast used for the operation of the o 
nary hot-cathode lamp. In addition to the 
Hexibility of the cold-cathode lamp, amung 
the many advantages are its 10,000-hour 





its instantaneous starting without trou 
some starters, and its non-flicker featur 


The selection of general store inte aw 
illumination will depend upon the type ot pa 
establishment and its merchandising prob co. 
lems. In almost every instance where ther 
is a plate glass front permitting a view of ap 
the store interior, it will be desirable to a 
have a high level of illumination that will 
make the store stand out from its surrou i 
ings and invite people in. Once inside, the ea 
customer is influenced into the buying mood 
by the cheeriness of the bright interior a 
the temptingly illuminated merchandise “a 

After deciding on high-level illumination 
one is faced with the question of how to pro the 
vide this type of hght without producing a si 
glare that causes eye-strain and discomitort i 
to the customer as well as the employces uh 
The answer to this question is the cold a 
cathode lamp. Although the cold-cat! 
lamp may have more lumens per lamp that 
the hot-cathode type, the surface brightness = 
is less because the lumens are distributed A 
over a longer area. The placement of the : 
lighting fixtures may be so that the lighted 
area will appear longer, or they may be “abs 
placed so that the area will appear wider, “ 
or they may be placed to direct  trath “~ 
through the store. " 

For economy and maintenance reasons 1t ets 
will be wise to select the standard-lengt! " 
lamps and standard fixtures for the general - 
illumination. Now available are commercial iy 
fixtures and standard lamps that are p! om 
duced on a mass production basis and dts se 
tributed nationally through electrical wh . 
salers. These simplicity lighting units are . 
available for either continuous line lighting 
or for individually placed fixtures 8 feet 1 i: 
length. The standard lamps are 93 11 s ' 
long and 25 millimeters in diameter, and ar 
available in the three illumination colo: ’ 
daylight, 3500° K. white, and soft whit 

Store merchants have registered nume! ’ 
complaints in the past against fluorescent 
lamps because they have a tendency to n 
some of the colors of their merchan 
—Cold cathode answers a cove lighting prot | 


lem for A. S. Beck Company, Philadelphia. . 
At the left, cold-cathode showcase lighting 
used by Horder's, Chicago— 












W 


1 


t! 


sweater bar at Stern's, Philadelphia. . 
pany, Philadelphia, has cold-cathode tubing which 


contours of the display case. . . . Below, examples of cold-cathode illuminate the merchandise and also silhouette the signs above the cases— 


appear different. 
source known that will make all colors ap- 
pear as they do in daylight. As a matter of 
fact, there is no true natural daylight, for it 
changes from time to time. For an_all- 
purpose lamp to illuminate merchandise « 
a wide variety of colors, it will be advisable 
to select the 3500° K. white lamp. 
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—A long, continuous line of light furnishes excellent illumination for this 
. . The hat bar, B. F. Dewees Com- shows tubes curved to follow the architectural treatment of the room; 





There is no artificial light 


I 


For the illumination of blue merchandise, 


the daylight lamp will prove more satisfac 
tory. Reds and browns appear very well 
under soft white lamps. The rest of the 
colors are best displayed with 3500° K 


white lamps. 


The light from the soft white lamps is 


very flattering to one’s complexion and 
should be used where mirrors are to be 
lighted. 


. 
Department stores generally depend upon 


window displays to attract folks in. The 
interior illumination is not usually visible 
from the street. In the department store we 
find most of the merchandise displayed in 
showcases and consequently that is where 


need much of our attraction. We rec- 


ommend that the showcases be illuminated 
with at least twice the intensity of light as 


e general illumination. By doing this we 


direct the customers’ eyes to the merchandise 


1 away from the ceiling and general 
erior. 

Cold-cathode lamps are ideally suited to 
wease lighting. They can be made to 
exact length and shape of the cases. 
y provide a high-level illumination and 

give off a negligible amount of heat 
objectionable heat of the showcase top 
enerally present when incandescent lamps 
used. 
here are countless problems to be en 
ntered and numerous unanswered ques 
s regarding merchandising lighting. But 
cathode has answered many of those 
ticularly troublesome in the past. Its 
cased use in retailing and display is 
ly predicted. 
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lighting at William Filene's Sons Company, Boston; the top illustration 





conforms to the this quality is one of cold cathode's best features. Below, the tubes 






























































Los Angeles Reportine 


By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 


) LEAD OFF this month’s report 

have a display by Harvey Pettit, J 

Robinson Company, featuring fall { 
ions under the theme: “Gray—gains fa 
this fall.’ The background is done i 
pale shade of green against which the 4 
parel, illuminated by spotlights, stood out 
well. Silken gold and colored cords, about 
5g inch in diameter, were used lavishly; all 
these cords had autumn leaves attached to 
them and terminated in an irregularly 
shaped wallboard platform which was tipped 
toward the window glass and served to dis- 
play accessories. Each of the series of dis 
plays had several little gray squirrels placed 
here and there. 

In the second illustration is seen a win- 
dow of millinery, as used by Robert Gibson 
and Mary Kerwin at J. J. Haggarty’s. Felt 
hats were shown, their color described on 








the window card as “Tropical Moss.” Seam- 
less paper covered the background. The 
principal property was an enormous. pin- 
cushion constructed of wood and wallboard, 
padded with cotton and covered with stain 
which had been sprinkled with flitter. One- 
inch dowels in various colors served as hat- 
pins and protruded from the cushion. Some 
ot these ended in heads, others in decora- 
tions with ribbons. Several windows were 
treated in this way, except that different 
colors were used to correspond to the colors 
of the millinery. 

Below on this page is seen another dis- 
play by Harvey Pettit, for J. W. Robinson 
Company, with fine furs being given the 
spotlight. Chief property in this series was 
a large papier mache head with an exoti 
hair-do, this being mounted on the central 
background. Fall colors were played up 
throughout the group ot windows, and fall 
atmosphere furnished by acorns, truits, flow- 
ers, autumn leaves, and the like. 

At the top of page 25 is a window by kKen- 
neth Hembold tor Nancy’s, having a fluted 
paper background and establishing the them 
of the display by the showcard copy: 
tur scarf is the final finishing touch.” The 
furs were supported on the shoulders of two 





Rhesus monkeys on top of a branch of man- 
zanita wood (for the benefit of Easterne: 
a California hard wood with a polished 
bark). In an adjoining window a mount 
African lion was the attraction; anothet 
window had a background representing 
\trican veldt. 

At the extreme upper right is anothe: 
J. Haggarty display in which mannequ 
garbed in street and afternoon frocks ws 
shown against a background ot pleat 


—The display at the upper left is by Harvey 
Pettit, J. W. Robinson Company, who als 
did the display shown at the lower left on thi: 
page. ... In the center, a millinery display by 
Robert Gibson and Mary Kerwin for J. J 
Haggorty's. . . . (All photographs are by 
courtesy of Dick" Whittington, Los Angeles)— 
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—-Immediately above, a fur display by Ken- 

neth Hembold, Nancy's. . . . Upper right, by 

Robert Gibson and Mary Kerwin, Haggarty’s. 

The two displays below are by J. Roy 
Stewart, Barker Brothers— 


yelour. But from the displayman’s view- 
point, the “furniture” is the most interesting 
part of the window. This was a very color- 
ful creation having a wooden frame covered 
with paper in various shapes and forms, and 
gold satin upholstery. Several pieces of this 
odd furniture have been purchased by the 
Haggarty display department for additional 
use. In this and other displays of the 
series, purple grapes, fall leaves, pussy wil- 
lows and cattails were all air-brushed color 
fully. The satin ribbon was painted in 
water colors, and had something of a re 
semblance to Scotch plaid. 

\n interesting furniture display is seen 
next, the work of J. Roy Stewart, Barker 
Brothers. This was installed in the store's 
main corner window in the form of a ter 
race set-up. 


The final illustration is of another display 
at Barker's, having the slogan “The House 


ot Color” as its theme “Doris Shop shows 
how to use fine old Americana” read the 
showeard copy. Panels of wallboard were ait 
brushed in a dark tone, while the lighting 
was by the usual spotlights, both in trames 
nd on the flowers outside. It is interesting 
note that the miniature furniture used 
“accessories” was made up as tiny re- 
oductions of authentic antiques and has 
doa ready sale; some of the chests, tor 
ample, make admirable containers for 
velry. 
Not shown here is a window used by Mrs 
ura Walbridge, Bullock's downtown store, 
straw hats. The merchandise was shown 
a brightly lighted shadow-box in_ the 
ter of the window, surrounded by a black 
| yellow background showing the manu 
ture of the hats \cross the toreground 
the window ran a detailed message ex 
ining the various steps which go_ into 
king a genuine “Panama” hat from Ecua- 


DISPLAY WORLD 














26 





DISPLAY WORLD 


be re Se 


Was 


ee Fe 4 
7 


~ > 
aot 








Arrangement: Thi setting for fur-trimmed coats 
off-center unit with accompanying 
Notice how attention is first focused 
stand, to lower copy card, to right 
extreme left in a somewhat 


onsists of an 
manneauin: 
on the easel 
mannequin, then to 
circular motion. 
Properties: The only property in this display con- 
sists of the easel with a mass of fall leaves sweep- 
ina toward the tloor. The tilted frame can be of 
natural wood and its fall fabric background sup- 
ports accessories. Should this display idea be ap 
plied to a lonaer window the figure grouping may 
be two manneauins to the right and three to the 
lett. A large deckle-edge mounted copy cara 


becomes a strona element in this display. 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This women's sports apparel display c 
sists of three definite units. It is smartly arranged wi 
a feeling of fall crispness throughout. 


Properties: The three 3-inch full-round posts extend fré 
floor to ceiling, painted to harmonize with the contra 
ing color of the wearing apparel. A ribbon streamer 
coiled around posts to bear the caption copy. f 
leaves are scattered about the posts. The riser ar 
mannequin bench, which may be of standard make, serv 
to hold merchandise. Copy card is placed to the rig 
to balance the composition. The deep-toned back par 
ties the units together. 





Arrangement: This display emphasizes fall millinery 
and consists of one central unit with accompanying 
mannequin. 


Properties: Papier mache featureless head form 
painted in rust or forest green are supported by 
dowels thrust into a bank of fall foliage. The larg 
copy card has a gloved hand thrust through it. A 


seamless paper scroll is in harvest yellow with copy 
in casual brush lettering. 
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COMING UP 


Arrangement: This young men's ready-to-wear 
sports apparel display is made up of two units 
which blend into each other: the dress apparel 
unit and the sports apparel unit, each with their 
related group of accessories. 


Properties: Oversize cut-out maple leaves in their 
autumnal hues are used to support the accessories 
in this display. They are placed ona slant to per- 
mit an easy view of the merchandise. Copy card 
is displayed in just the right place to balance the 
off-floor units. A colorful oak tree is outlined against 
a harvest gold back panel. 


Arrangement: Here we have another off 
unit accompanied by a mannequin with the 


position well balancea. 


Properties: A large platform is usec 
complete wardrobe. The half-suit 
shoulder heiaht to the manneauin. 


SN 


tence and talling oak leaves add seasonal interes 
to the setting. Copy card is displayed at the lowe 


as re 
riant ot mannequin. 


Arrangement: This interior display idea consists of 
several elements to form a single unit. _ Its 7 
warmth is meant to imply that these topcoats 
warm and comfortable. 


Properties: A section or corner of a room may 
arranged with a few pieces of furniture such as a 
bookcase, easy chair, lamp, etc. Do not overdress. 
A sporting print or water color is appropriate for 
a display of this type. 
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The 


from 


director at 
theme 


“Buck” Bowen,. display 


Hub, borrowed a baby window 
a fairytale. The big papier mache shoe seen 
faithfully child 
Phe red, 
itselt 
brown: the 


above was reproduced tor 


shingled root was 
light 
windows, eaves, and 


\ clothes 


window to 


hood tantasy. 


and the shoc was brown with 


laces dark 
green edged in white 
the the 


a splendid merchan 


doors were 


line hung from edge of 


a birch served as 


diser, 


tree 
as also did the white lattice fence in 
foreground Panel 
The floor 
The card reads, * 
full Week,” and went on 
to the 


the 
light 
scattel 


backgrounds were 


blue was covered with 


grass. ytton’s Free 
Clinic—One 
to call 


movies 


Baby 
baby lectures with 


This 


attention 


inside successful 


vomg on 


event is run twice vearly 


Ray Bianchi, display director and direc- 


tor of design at Goldblatt’s, installed a color- 
ful bank of bathing suit windows with large 





By JACK POLLARI 
Madigan Brothers, Chicago 


palm trees painted in yellow, green, white, 
lavender, and other gay summer shades. As 
original 
like 
an umbrella. The stems emerge from a floor 
halt and the other halt 
ot which ts This 
window) created a striking 
put- 


the photograph shows, this highly 
stvle of palm tree covers the window 


covered with 


2rass 


fine sand. casual setting 
(one color to a 
contrast to the merchandise as well as 
ting the sidewalk customer in a beach mood. 
Signs Varieties 
of *45,.’ 

The Chicago Art Institute cooperated with 
J. W. Campbell, Carson Pirie Scott & Co., 


to put on an unusual showing of apparel and 


were captioned, “Vacation 


striking new lithographs from the Institute 
This created no end of splendid 
from art those 
The displavers 
were split and 
units with the aid of dowels reaching from 


galleries. 


comment lovers as well as 


good tashion. 


interested in 


into sections of two three 


the floor to the ceiling in 
Backgrounds of the entire State street 
with lithog 
finished to 


ot windows were covered 
Floors 


(Illustrated at 


ot originals. 
marble. 


page 28.) 


were 
resent lowe 

Surrealist decoration was used by Jol 
Moss, is, director of Mat 
Field & Co., 


brassieres and girdles. 


design for 
Because ot the 
culty in displaying this type of merchat 
a background was chosen which would 
cate the 
either work or 
possibility of full figures 
To the work 
alarm clock was suspended from a coat 


merchandise Was to be use 


would remov 
look 


aspet 


play and 
making 
dressed. indicate 
upon which perched a woman's hat, a 
handled bag, and a pair of gloves. Or 
slanting floor appeared a 
glasses on a daily paper and also a sa 


pair of re 


rows ot thi 


in a window promoting col 


t 





AUGUST, 1945 


—On page 28: upper left, by ‘Buck'’ Bowen, The Hub. . . . Upper right, 
. . Lower left, by J. W. Campbell, 
Lower right, by John Moss, Jr., Marshall 
. . (Photographs courtesy of F. A. Kuehn & Co., Chicago) — 


by Ray Bianchi, Goldblatt Brothers. . 
Carson Pirie Scott & Co. 
Field & Co. . 
stitched brief The 
delightfully 
and line with a spoon hook resting against 
a rustic dry brush pier piling, and a fish. Net 
and glass bubbles, and a book resting on fine 
white 


case. play angle was 


sand completed the play group. An 
lighting along the back wall with the 
cutout wording, “A Play On Form,” further 
enhanced this surrealist feeling. 
‘ced Schlademan, at The 
the direction of Sam Blum, installed a 

ming pre-Christmas dolls 
The front of the window 


eer 


Fair Store 
window of 
toy furniture. 
entirely closed by a shingled wall rep- 
House.” A 
panel French door and garreted win 
with red polka dot curtains allowed 
to peek into Santa’s domain, as shown 
upper left. Santa, in long underwear, 
red comtortably dozing in a chair; he 


ting Santa’s “Lay-Away 


1 beer stein in one hand and a long- 
ed pipe in the other. His feet 
ed against an old cast-iron stove. The 
were covered with pine panel paper, 
e reindeer head and horns upon which 


were 


s cap and coat hung were red plush 


portrayed with a bamboo pole 
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AT YOUR ESSENTIAL JOB 


(N CHICAGO'S FRONT YARD 


from 
Old can 
dles, jugs, and a hurricane lamp graced the 
small shelf behind the floor 
was covered Papier 


covered; the “eves” were fashioned 


two branches of long needle pine 


stove, and the 


with oval woven 


rugs. 
mache elves served as Santa’s helpers. The 


outside view shows snow in the foreground 


to give further credence to the scene The 
“Get the Yuletide spirit 
You can be one of Santa’s 


chil 


now 


copy reads early 
this 


helpers too by choosing the 


year! 
tovs your 
want under the Christmas tree 
Only 


in this 


dren 
10 per cent deposit holds any toy 
until Est:” 


huge 


window December 
African 
formed the decorative note for classi 


Mandel 


display 


Giant dahlias in a drum 
white 
Jac k 
blue 
floor 
blocks completed the cool atmosphere. The 
lettered on the 
left-hand 
This was one of six windows 


where 
Dark 
drvy-brushed 


dresses at Brothers, 
director 


backgrounds and_ the 


Bernhart 1s 


theme leaves of 
the dahlia 
of the display 


playing up the American designer originals, 


cOpy Was 


blossom in. the corner 


which has been a consistent merchandising 
plan at Mandel’s. 


AT YOUR OFFICE 





IN- YOUR OWN BACK YARD 


—On this page: upper left, by Reed Schlademan, The Fair Store. 
Lower left, by Jack Bernhart, Mandel Bros. 
graphs: a "Work and Play" display theme used by Montgomery Ward & 
Co.'s Chicago avenue store and executed by Robert T. Schweickhardt— 


. . . The two remaining photo- 


of “Work and 


Montgomery 


Play” 
Ward's 


Large cut-out 


The theme was Cal 


ried out at Chicago 
retail letters 
1 


painted white and mounted on a black panel 


avenue Store 
divided the windows into two parts based on 
the theme White cut-out letters 
boards told the story ot each win- 
Window 
blue and all 


mounted 
on. floor 
dow. backgrounds were painted a 
light 
of the 


photographs. 


props were white Pwo 


seen in the last two 
of the 


theme as_ the 


displays are 
The interior store cal 


ried out the same windows 


Each ledge unit consisted of a curved white 
corn and 
Robert ‘| 


manager, 18 


fence; on one side was 
other hollyhocks 


Schweickhardt, window display 


picket 
on the were 
responsible for the execution of the = dis- 
John ‘| Chord 1s 
Ward's 

Field's Randolph street corner featured an 
(See 


plays national display 


director for 


artificial pool to display bathing suits 
cover.) The surface was created out of wall 
board and was painted in blue and green 


1 he 


was handled as a sloping grass terrace, thus 


to represent water surrounding area 


giving the illusion of the pool being sunken 
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Gilchrist’s “Brand Parade’ 


- VERYTHING you need for summer 
for your home, for yourself, for your 
children” adequately sums up a recent 

promotion at the Gilchrist Company, Boston, 

a promotion that possessed versatile quali- 

that enabled it to 

months with comparatively minor variations 


ties run over several 
to add freshness of appeal from time to time. 

The the Gilchrist venture was 
“Summer Festival.” The festive angle 
fitting, since the time of 


theme of 


seemed strikingly 
the year was ¢haracteristically joyful in na- 
ture. This 
and redecorate major departments with col- 


permitted the store to enliven 


orful displays and sparkling floral attire. 
The question of sufficient merchandise for 
the effort solution in the 
store’s desire to make the occasion a “Brand 
Parade,” with all departments paying trib- 
ute to quality names and merchandise. Manu- 


found adequate 


facturers welcomed the event with generous 
One of the 
notable tributes to brands appeared upon a 


help and staffs of demonstrators. 


Coilehnintiy 


By ALBERT C. SMITH 


huge staircase wall. Over a pleasing scram- 
ble of brand names upon placards are these 
large words, “Gilchrist’s, the Friendly Store. 
A store is known by the company it 
keeps.” 

Demonstrators appeared upon every floor, 
and their assistance was of great value to 
currently depleted personnel in this time of 
war emergency. 

Sparking the showmanship of the occasion 
was a girl on a swing glorifying leg make- 


—Advertised brand pennants were used freely 
around posts, in garden boxes, and other spots 
throughout the store. All departments were 
tied together with a treatment of flowers, fans, 
masks and the like. Ledge treatments are in- 
dicated by the photograph at the upper right, 
Well- 


special 


while a typical window is shown also. 
known houseware brands were given 


shelf displays as illustrated— 


up. Another street floor attraction wa 
organ grinder with an artificial monkey 
the infants’ department, “Clau 
an enterprising and obliging mecha: 
cow, served upwards of 100 bottles of 1 
a day to thirsty, enthusiastic youngs 
who insisted on ringing her bell. Den 
strations and talks were given in the fol] 
ing fashion: table settings; housewa 
cosmetics; awning rejuvenation; inte: 
decorating; summer floors; sewing insti 
tions; model plane construction, and 
tain hanging. 

Full page newspaper treatment boosted 
“Summer Festival” from day to day. Rat 
upon major 


store’s 


than specialize departm« 


these advertisements gave a whole store pi 


outlining in b 
the 


the event by 
below the heading 
each of the store’s units. 
and store windows went completely ove: 
this promotion. A. F. Early is display 
rector for the firm. 


ture of 


squares doings 


Interior display 


mn 


t 
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Natural Christmas suggestions from California 


These preserved numbers can be had in a wide range of colors in painted, metallic or flock 
finish. Two toned with silver or gold and with flitter. Flocked prices are one third more. 


HEATHER TREE 
This snowball effect covered 
with heavy flock in your 
choice of color with base— 
18.00 dozen. About |4° wide 
and |0 high. 





JACK PINE 
2' long 6.00 dozen WHITE FIR 
3' long 12.00 dozen 2' long 35.00 per 100 
4' long 24.00 dozen 3' long 85.00 per 100 
5' long 48.00 dozen 4' long 15.00 dozen 
5’ long 24.00 dozen 








PONDEROSA 
PINE 


30 to 36° only 
30.00 dozen 





CALIFORNIA 
CONES 


Painted silver or 





. 


aold or rea 





Average size |4 





4 6.00 dozen 
a 


Santa Cw, California 


First Comes 


Merchandise 


By HARRY KRAMER 
Joseph Frank & Son 
Nashville 


—Tailored slacks and shirts are shown in 
active, casual manner in this first display by 
Kramer, while interest is drawn to the other 


two windows by the use of ‘eye-catchers'"— 


Men usually enter a store knowing almost 
they style, 
pretty well fixed 


exactly what want to buy—the 
color and other details are 
in their minds. Their interest is on the 
merchandise, and while they can be attracted 
by the nature of a clever display setting, it 
is the merchandise that sells them, first, last 
and always 

Therefore in displaying men’s wear, ever) 
piece of merchandise must have “credit” in 
dividually, and the lines of each division ot 
the window must blend into a quiet picture 
effect 
that it becomes absolutely the main point ot 


The merchandise must be so placed 
attraction 

must be subdued 
although 
combine the “eve 
itself. 
The first photograph is an example of this 


Hence “eve-catchers” 


and of secondary interest, some 


times 1t 18 possible to 


catcher” idea with the merchandise 
theory, the figures in simulated action serv 
ing to attract the still 


literally between the ap 


attention, and with 


nothing to come 


parel and the shopper's interest. The ap 


pearance of vigorous action is of especial 


appeal to men, of course, and invariably 


stops more spectators than static displays 

Likewise, it 1s always advisable to use full 
mannequins rather than forms in men’s weat 
help the 


better how he would look in the gat 


windows, since they customer vis 
ualize 
ments displayed. Especial care is necessary 
to have suits look their best—freshly pressed 
and arranged with as few wrinkles as pos- 
sible, and so fitted that all fashionable lines 


are made clear: the more correct the suit 


DISPLAY WORLD 


appears on the mannequin, the more 1mpres- 
The 


clothing, 


sive it is in the eyes of the shopper. 


exception to this rule is sports 


where an occasional wrinkle only accents 


the use to which it will finally be put. 
A displayman for men’s wear should not 
be afraid of using color, especially in  win- 


dows featuring summer apparel. In the past 
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few vears color has become more and n 
important in this type of merchandis« 
men have accepted it as such. 

But color, action, “eye-catchers” or WwW 
have you—in the display of masculine 
parel it is the merchandise that counts, 
the merchandise which must be given f 
place in the limelight. 
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DISPLAY PROMOTION DIVISION 


For retail stores. Our line of display items for 










seasonal display consists of some 130 items 
smartly designed, faithfully executed, in flow- 
ers, papier mache, decorative panels, novelties, 
displayers and backgrounds for windows and 


interiors. Available on an exclusive basis to 







one store in a trading area. 





GRIMM-LAMBACH ARTIFICIAL FLOWER CO. 










DISPLAY ADVERTISING DIVISION 


For the national advertiser. Our services to 


the national advertiser provides a complete 






service in the design, development and produc- 






tion of display properties for window, interior 






and department advertising. Art for newspaper 






mat services and direct mail retail store pro- 






motion. 







ADVERTISERS DISPLAY & EXHIBITS INC. 











saan dew. 


STORE PLANNING AND INDUSTRIAL DESIGN 


For advertisers, retailers and manufacturers. 





Product design and model development, store 






fronts, interior and department planning and 






exhibits. A new method that provides many 





promotional advantages and assures scientific 







engineered functional qualities offered by no 


other organization. 






DORAN SHANK LEE & YEAGER, INC. 






ADVERTISERS DISPLAY & EXHIBITS INC., 1408 Locust Street, St. Louis, Mo. 


America’s Most Complete Display Advertising Service 















Se ere 


ng Se EES oi abe EE 





To DISPLAY CORPORATION, Milwaukee: 


Please place my. order for GIANT RED FEATHE 


at $16.60 each 


ROU odo cteciicd ps socnccc meabasicsoenbecath 
SIDING cs: cauchstiiua ccd haweotiuiesbbdbseirtdenvietteucoese 


atest ; 
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icceSSOTIeS 


imi 
ESSENTIALS 


lv combined with 


ES Be EE 


dn 


tee 


it 
ier types of displays. However 
ire set up for the sole purpose 


By SAM ROSENBERG pl ; ting new merchandise When a 


Pin-Rose Studio, New York City ore is featuring certain colors for fall 


1 1: 
andise 


This is the first of a series of articles by Rosenberg on display 
essentials, as used effectively by the author when he was 
display director of The Namm Store, Brooklyn. The series will 
be found particularly valuable in training new display personnel. 


MPORTANCE OF DISPLAY 

portance of display is constantly 

nized by the progressive stores of this 
era in retailing. Displays are the most effe 
tive means by which a store may present 
merchandise to the public. 

Decorators believe that the hall of 


home is very important, because it is in commun 
; 


hall that first impressions are received by ie right thine to tl ubli 11 out for 
' P — fy) it app 


visitors. In department stores, the displays nart 
play much the same part. Aside from f tl initv, it remains for tl stal POLICY IN DISPLA 

senting merchandise, an attractive d lay lishment to continue to function f the pul good display is the select 

can say, “Welcome, this is done for you.” lic in th apacitv of advisor Tl 1 merchandise with sufficient thought to the 


| t ] 1 lay Central 


Besides creating impressions and functior has mat ivenues of approach to if tts h urn oO e displa 


ing as a personification of the store, displ: immediate pur 


Lvs 
have tremendous pulling power, correspond roacl utilized store disp fa se or stor display oO present 
ing to the desirability of the merchandis: 1 tl ; lis] 
displaved. When departments are crowded 

attractive displays are valuable for their ce 
taining power as well as for their pullin: 
power. 

The customers who enter the store may be 
considered in two ways, those who have 
definite merchandise in mind which 
intend to purchase, and those who 
Displays function for both types 

tomers. The customer who knows whi 
wishes to buy may buy more if she sees 
display of the merchandise. The custom 
who does not want to buy anything in pat 
ticular may be attracted by displays 


purchase the article. Both these « 


may see a display of merchandise whicl 


Is staple and which evervone needs. The 
displav of that merchandise may serve as a 


reminder of a future need and so_ pri 


» are certain media by mean 

vs of merchandise mav_ he 
Customers are responsive 

through hearing, seeing, feeling, 

nd smelling, as well as tl | 

hich mav be conscious 


1 


ind just to be like other 


mtort, beauty, pleasure, 
| 
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The best merchant in the world can 


i, 


ty = 


SELL ¢= 











Personal salesmanship is vitally important 
to modern merchandising, yet the world’s 
best merchant is handicapped if the front 
of his store is an outmoded barrier to sales. 


A brand new Kawneer Store-Front — awnee 
scientifically planned as a part of your par- K r 
ticular store, rather than merely as part of 
the building—becomes a potent ‘Machine 
For Selling”. It becomes, in reality, an ad- MACHINES FOR SELLING! 
vertising medium—to pull people in, and 
help you cash in on all your other advertis- 


ing, on interior displays, and on personal 
salesmanship. 


ee ee ee ee 
Send coupon today for information on | THE KAWNEER COMPANY, 908 Front St., Niles, Michigan. 
the Kawneer plan to help you boost sales | Please rush a copy of your new booklet, illustrated with typical 
, / post-war store-front designs. 
and profits in the years ahead! | 
| 


Name 





Address 





Pull Them In To Buy! 


City 





On Behalf of 


Small- Town 


ce 


Display 


By JOHN TAINSH 
Oppenheim's 
Bay City, Mich. 


—Another in the DISPLAY WORLD 


series on interesting display in the smaller city. 


article 


. . . The photographs are typical of display at 
Oppenheim's— 


RE you a displayman in a small city? 
If you that the 
people who pass your windows are 


are, never forget 
just as much a cross-section of the buying 
public as those strolling on Fifth avenue, 
State street, Wilshire boulevard, or any of 
a dozen different 
small-town displayman myself, who knows 
that such displaymen feel that their 
display “remoteness” their impor- 
tance as a selling factor, I'd like to point out 
help change their 


famous streets. As a 
many 
lessens 
some things which may 
ideas. 

We here at our store recognize the con- 
sistent value of good display for continued 
sales and prestige. While large city stores 
operate with jumbo budgets and display per- 
sonnel, the junior-town displayman is a one- 
man band proposition. From conception to 
execution, his job embraces everything—and 
without benefit of help. This does not mean, 
necessarily, that he is unduly hampered; it 
does mean more effort and more application. 

We believe in frequent window changes; 
means more “change” in 
the cash register. True, the limitations are 
many in the smaller town, what with wall- 
board, paper and paint being the mainstays 


a changing front 


in the way of materials, and it is a common 
fault of displaymen in those towns to de- 
spair over the lack of things to work with 

instead of figuring how they can get the 
most out of what they have. Often, too, these 
displaymen get enthused over some unusual 
idea for a coming display and then get the 
feeling: “Only a few people will see it, so 
what's the use of trying for something out 
of the ordinary?” Just remember that the 
small-town consumer has the same right to 
see before he buys as the person in the city, 
and never forget that the shopper in the 





small community has a much more personal 
relationship with the store than his counter- 
part in the city. Good display always nets 
dividends regardless of where it is used. 
\ frequently overlooked angle in the small- 
er city is the possibilities of the institutional 
type of display. Here the displayman can 
from the city and dramatize 
The war years have 


really borrow 


to his heart's content 


offered this opportunity and many sn 
town displaymen have done splendid 
Small 


that giving time and valued window s| 


stores, it 1s true, do sometimes 


to such displays is more or less wast 
fort—but institutional windows 
prestige and definitely 


good 
mote enhance 
community's regard for the store 


[Continued on page 64] 
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CeCe HOLE <> 
New!! FACIL-FAB STREAMER 


A beautiful Banner made from lustrous "Facil-Fab" 6 inch Tricolor 
(2 inch Red, White and Blue Stripes) with the words "WELCOME 
HOME" Gold tinseled thereon. Size 6 in. x 9 ft. Each $1.75. 


Gacil-Gals 
Gamous 


TINY 
TOT 
Displays 


RL GIRAFFE No. 100 
Attractively colored. Self 


standing. 3rd dimensional. 33" 


x 16". Price Ea. $4.95 


STORK No. 101 _ 
Glorified in colorful Facil-Fab. 
33"' x 20". Price Ea. $4.95 


‘ TINY TOT HEADQUARTERS 





No. 102 
Beautifully colored 3rd dimen- 
sional setup. 22" x 23". 


Price Ea. $4.95 
ELEPHANT No. 103 

This colorful display is a sure 

traffic stopper. 26" x 24". 

Price Ea. $4.95 


Write Today 
For Free Catalogue 














WHEN IN NEW YORK 
VISIT OUR SHOWROOM 


FACIL FABRICS CO. 


111 W. 24TH ST., N. Y. C. 11 








and off the record 





—Formerly of Shreveport, 
La. (whose fishing he still 
misses), E. Ted Joyce is 
now display manager for 
treet's, Tulsa. With 24 
windows and only one as- 
sistant, he finds little time 
to indulge in his hobby of 
raising dogs—the one pic- 
tured being ‘'Scooter.'— 





oe a 


-o~F be Sots 
AGT 


Victor W. Adams gh west 
; ; ‘ 

his release from service on June 23, Until the war a'sruPp 

is t 


th ngs Adams was located in Chicago and was known as one 
y s 
of he count s nost uccess ul ee la ce d sp ay e 


_This is Chief Petty Officer 


—Edward T. Glass was in 
Miami absorbing some of 
that famous Florida sun- 
shine when this picture was 
taken. Normally he can be 
found directing the display 


— Ex-displayman Bernard department of Jonas, Rich- 


Goldsmith is stationed at mond— 
a naval base somewhere in 
England, where much of his 
time is spent creating dis- 
plays to encourage navy 
personnel to read good 
books instead of Westerns. 
A yeoman third class, he 
is the brother of George 
Goldsmith, Facil Fabrics 
Company, New York City— 


— Rut se : 
. in = a Price, RIP Studio, New York City, mad 
— "g rss 3 Canade recently, and the shetearenh an 

ormandie Roof, Montreal, waiting for o steat 


dinner—which actually materialized— 


—Bert Levi directs 
display for the large 
shoe store chain of 
Casa Tonsa, with 
headquarters in Bue- 
nos Aires, and in 
addition recently 
opened up his own 
display firm in that 
city. Note the pho- 
tographs on the rear 
wall—Roosevelt and 


Churchill— 
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D eld 


lf you have wished for junior man- 
nequins that can wear clothes with 
the dash and swing of real girls 
. . . then here's your answer. 
Durable Dorable Debs are  pur- 
posely sculptured to show apparel 
with the same action it would have 
if worn by live juniors. Every line of 
each figure was tested and re-tested 
with actual garments during every 
stage of sculpture .. . and so these 
sparkling figures show your mer- 
chandise right! And how they selll 


j Ten action poses for your 
A a 2 : a : selection . . . and you can 
sl ' 4 “4 j ; use them singly or in groups 
a steak } : . 4 ’ with equal effect. Write 
today for photographs and 

full information. 





DURABLE DISPLAYS, Inc. NAT STEGEL 


eeiG@ 3. HALLS TES SF. LN: MEW: YORK Gat? 
RBHmICAGO 8. “hte. 32° We 8 TOT ee 


~ 
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Think this over 


By FRANK G. BINGHAM 





MONG the numerous difficult prob- 
lems of postwar display none will be 
tougher than that of employment. It 

is a known fact that displaymen have not 
always got the breaks when the manpower 
supply was more than the demand. A recent 
letter from Steve Allen, Henry Clothing 
Company, Wichita, strikes at the heart of 
the problem and so I will quote several of 
his paragraphs here: 

“I believe timers (including 
myself) now active in display deep down in 
their hearts fear that youth again will take 
over on the home front in display as it did 
during the The mer- 
chants then overwhelmingly 
‘youth conscious’ that a displayman past 38 
was too feeble physically, to say nothing of 
his mentality, to be able to fill the job in any 
store which yanted a good standard of dis- 
play. Yes, they wanted the best ‘price’ they 
could get at the terrific investment a week 
of one dollar per year of the displayman’s 
life. Many jobs in those days were filled 
on age basis and the fellow who was 21 with 
one year’s experience got the job over the 
other fellow who was 40 on his last birth- 
day. It was cheaper to pay $21 a week. 

“Don't get me wrong, please; I am _ not 
against youth and [ have helped many on 
their way in display; but I am condemning 
those who did not have the courage to tell 
a man they couldn't afford to pay him what 
Instead, they professed to be 
so ‘youth conscious’ that a man with enough 
experience to do a good display selling job 
was out of the question because $40 a week 
I am speaking from expe- 
rience... . I hope something can be done to 
prevent the same thing after this war.” 


many old 


depression years. 


became so 


he was worth. 


was ridiculous. 


So now if you want to do some thinking 
about the future of display employment here 
is a brought up by Steve Allen, 
whom many of you know, which will keep 
your gray matter busy. This column is al- 
ways happy to present the pro and con dis- 
and here 
is one worthy of thought over any morning 
cup of coffee where display people gather. 


subject 


cussions on any display subject 


Display to gain prestige in the advertising 
world of tomorrow must solve many prob- 
Wages, poor working 
overtime without pay, working 
far into the night due to lack of planning 
by the promotion men, great differential 
scale of wages between sections of the coun- 
try, dungeon work rooms, small percentage 
of the advertising dollar spent on display, 


lack of 


lems, such as: low 


conditions, 


facts on the value of 


merchandise 


presentation, and most sad of all, lack of 
unity in display ranks. 


Let us not kid ourselves into believing 
display has such a great future until some 
of the problems mentioned are erased from 
the blackboard of display. The scale dif- 
ferential of wages in the display profession, 
even in wartime, is so surprising that it 
would make your head swim in a whirlpool 
of disillusionment if all the facts were pre- 
sented. In one section of the country a 
small specialty shop with two windows will 
pay as high as $150 a week. In another 
section where the climate is warmer a large 
department store will have its choice of men 
for $75 a week. 

In a meeting some years ago a chain store 
president had all his top executives on a 
platform in front of his employees. To show 
the opportunities this chain offered he had 
each stand up and tell how much he 
earning when he came with the company, 
how many years he had served, and how 
much he was making at present. It was a 
very convincing demonstration, but I am not 
going to suggest we do this at our next 
display meeting or convention. If we did 
we might be horribly embarrassed at the 
truth—or make the Burlington, Wis., Liars 
Club look like kindergarten kids. 

Educational progress in display has come 
a long way in the last few years and more 
progress is in the making along these lines, 
but this is not a cure-all for all the prob- 
lems of display. 


Was 


We must face the fact that the future 
trend of store front designs, if carried out 
over a period of years on a wide scale, will 
move the displayman or woman into the in- 
side of the store and practically do away 
with the so-called closed front or box type 
displays we have today. In many cases, the 
smaller type shops and specialty stores will 
eliminate display talent and use the selling 
force in their spare time. Will we stress 
education too much and have young men 
and women in schools and universities study- 
ing a vocation which may cease to exist on 
many Main streets of America? With all 
universities and schools turning out display 
trained people and with fewer and fewer 
fronts to display, the supply may be much 
greater than the demand and getting a job 
then will be based solely on how cheap can 
you work. 


When that day comes (and it may not be 
so far away) display will cease to be a pro- 
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fession as we now call it and it will bec 
a union of workers. The trend in w 
events now taking shape shows this unn 
takably and what will happen to displa) 
another good question for you to dis 
over that coffee. 


WORDISPLAYS: The Milwaukee | 
play Club in building a triple-life size 
pier mache full-round reproduction of 
Seventh War Loan poster which depi 
the flag raisers on Mount Suribachi di 
most remarkable job. It was made by 
members of the club and presented to 
War Finance Committee for a Milwau 
War Loan program that featured two 
the surviving members of the historic ev: 
Twelve thousand people were present at t 
and on July 4 it was on display at Mitc! 
park with 40,000 in attendance. Nice goin; 
displaymen and women of Milwaukee! 
James Powell is very proud of his home cit) 
of Phoenix, and if he sends you as much 
literature as he sent me recently you will 
have plenty of interesting reading material 
about the great capital city of Arizona—a 
frontier town that grew up. I may take you 
up on that shirt-sleeve golf game in Febru- 
ary, Jim. A powerhouse of Northwest 
display talent from the twin cities of St. 
Paul and Minneapolis were in Chicago dur- 
ing market week, including Harold Benson, 
The Baker Company; Harvey Flynn, Mor- 
Les Hier; Russel Millward; Bob 
Johnson, Chaix-Copley Company; Lloyd 
Benson, Husch Brothers; Clair Shoemaker, 
Newman's; Andy Pennig, Cardozo’s, and 
Wray Gilliam, Field-Schlick, Inc. . . . The 
National Safety Council says: “To 
that run down feeling, don’t run across in 
the middle of the block.” Stanley FE. 
Keith, Miller's Department Store, Salem, 
Ore., reports that they are enlarging their 
photo studio on the first floor, which has 
grown in great volume during the war and 
Miller’s further believe that general or spe- 
cialized photography is here to stay as a 
first floor department. .. . G. W. McKeon, 
Jr., is now display manager of Hens & Kelly. 
3uffalo. He was formerly with Blooming- 
dale’s, Abraham & Straus, and Hearn’s dis- 
play departments. Everett M. Bridge. 
mannequin repair specialist, Buffalo, visited 
relatives in South Bend on his vacation in 
Michigan. .. . Norman Bailey, South Bend, 
recently joined Garland’s, St. Louis—a good 
new member for the St. Louis club. 
Definition for writing copy: “Look 
item until you see what everybody else sees 
—then look at it until you see what others 
.. I wish someone would tell 
me how F. A. Rhoads, display supervisor 
for the Electric Power Board of Chatta- 
nooga, acquired the name of “Dusty.” 
One of the best letters in many a day came 
from Frank Burgard, Jenkins Music Com- 
pany, Kansas City. He writes: “You asked 
for musical news. You directed 
quiry in the right direction—that is, it wo 
have been right for the past 65 vears 
to when war was declared. Since the: 
have had to change our slogan from 
most completely equipped musical esta! 
ment in the world’ to ‘Anything fron 
cradle to the grave.’ ... We sell baby 
gies, high chairs, giftware, fire exting 

[Continued on page 70] 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 












California Made 
Mannequins... fe 

California 
Merchandise 


“ * HOLLYWOOD 


* REPRESENTATIVES 


JACK CAMERON 


2420 RIDGEWAY AVENUE + EVANSTON, ILLINOIS 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 
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FIXTURES an 
MANNEQUINS 


By MRS. JOHN C. NICHOLS* 
Interior Display Manager 
The Ernst Kern Company, Detroit 


IXTURES are the “silent salesmen ;” 
they must do more than just support 
merchandise; they have a selling job 

to do and at the same time they must en- 

hance the display without calling attention 
to themselves. They must be functional, as 
beautiful to look at as a well- 
designed modern furniture but at the same 
must retain their qualities of 

“selling’—which is their prime purpose. 

Perhaps modern fixtures deserve the more 
appropriate and dignified name of “display- 
ers,” for the creations of plastic, glass, metal 
offered designed so 
carefully to do their that 
they have indeed earned the more dynamic 


piece of 


time they 


and wood today are 


job of selling 
name. 

Steel, bronze, chromium and the plastics, 
the most used materials in display fixtures 
in the past, became casualties almost simul- 
taneously with Pearl Harbor. However, 
though we have been curtailed to some ex- 
tent in the fixtures are com- 
paratively not large in size so that certain 
by-products and scrap from war products 
have been obtainable. And, as 
the case, where a display manutacturer has 


use of these, 


SO often 1s 


gone into war production and_= still main- 
tained his factory for making fixtures, these 
salvage have been made 
easily available to him for making fixtures 
for retail Then, of 
display people must be ingenious enough to 
use the material at hand, the manufacturers, 
too, have turned to new media. 

These silent salesmen in even the smallest 
retail varied in type and in 
great numbers. There must be pedestals and 


by-products and 


stores. course, as all 


shop must be 


plateaus to raise merchandise and group it 
These can be of wood, glass, plas- 
adjustable 

tops to 


in units. 
tic or plaster. 
tee stands with 


There must be 

interchangeable 
show dresses, lingerie, blouses, jackets, 
skirts. Coats and dresses demand headless 
forms to their silhouettes correctly. 


Along this same line and for obvious rea- 


show 


sons, sweater and blouses must have forms ; 
these are of plaster composition or papier 
mache and are usually full round. 

It is in the 
we need the greatest variety 
for almost small 
calls for a different type of support to show 
For instance, bags need plastic 


that 
in displayers, 


showing of accessories 


every type of accessory 
it properly. 
easels to hold them; gloves are shown on 
plaster, wood or rubber hands; hosiery 1s 


*Address given betore the Detroit Retail Clink 


draped over a special displayer or slipped 
onto a clear plastic leg; handkerchiefs and 
flowers can be tucked into neat little circles 


ot plastic mounted on a base. Toiletries go 


on glass plateaus supported by pedestals. 
Shoes have displayers all their own, usually 
of metal or plastic and cleverly designed 


with and bars and pins to hold 
the shoes in place while on display. 

I can not skip over my favorite merchan- 
story in itself when 
it comes to display. There table fix- 
tures with reaching arms of plastic to hold 


many hats or single ones to show just one 


grooves 


dise, millinery. It’s a 
are 


hat, and, of course, the pretty heads, exactly 
like the heads of your favorite mannequins 
or abstract forms, egg-shaped, of papier 
mache. 

One other type of displayer necessary to 
nested 


every good department is a set of 


blocks or pedestals in various shapes and 
sizes that can easily be covered with paper 
or fabric, or painted. with the 
flick of a staple gun or paint brush, become 
brick walls, marble columns, trunks of trees 


These can, 


or frosty chunks of snow. 

Enough for variety and types; let’s go on 
to the importance of suitability of fixtures. 
For men’s departments it is the custom to 
use wood almost exclusively, because it is 
massive, rugged, tailored, and modern look- 
ing, not fussy or too delicate. To show 
women’s flipperies to advantage we use glass 
and plastic because they don’t detract from 
even the sheerest bit of nonsense. They are 
pretty, dainty and light. 

Fixtures must be suitable to the type and 
character of the they 
used. For instance, new or apprentice 
play people who work in a volume store are 
have those 


store in- which are 


dis- 


always asking, “Why can’t we 


lovely, delicate glass or plaster displavers 
that the famous women’s shops have?” Well, 
obviously to us oldsters, the lovely, delicate 
pieces can not stand the wear and tear and 
storage to which the many hundreds of fix- 
tures in a volume store must be submitted. 
And now. to lightly on 


especially the newer ones used in the manu- 


touch materials, 
facture of today's display props. 

Plastics of all kinds are especially desir- 
able because of their beauty and their mod- 
ern appearance. They are easier to clean 
and certainly, in this day of “women-in-dis- 
play,” easier to handle because they're so 
light in weight. When I was looking over 
a group of such fixtures for this talk I car- 
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ried as many as 15 different shapes 
sizes at the same time, all on one arm. A 
too, “They don’t break as easily as glass 
plaster,” the salesman always says. 
Plaster, which now is really a composit: \y 
plaster, is an old medium but still good 


cause of its great beauty. In plaster 
can have a towering replica of Mercury). a 
tiny Dresden figurine, a 6-foot Statu 


Liberty or a head of Eisenhower, and yo 
always certain the reproduction will be 
rect in detail. There is rich sin 
tion in plaster. 

I go directly from plaster to papier ma: | 
because papier mache is the modern medi im 


every 


of reproduction, not as exact as plaster ‘ut 
equally effective for many displays. It is 
being cleverly handled by several manutic- 
turers and designers. It is not to be con- 
fused with paper sculpture, which is an 
entirely different thing. Papier mache is 
paper pulp mixed with sizing and moulded 
or modeled onto a base of chicken wire or 
other structure; whereas, paper sculpture ts 
merely cutting and folding flat 
paper to the required shapes. Papier mache 
is desirable because it 1s so adaptable, so 
flexible, so versatile. You can make every- 
thing from devil masks to Christmas angels 
of it, or period furniture and baroque frames. 
So far as the gentle art of paper sculpture 
is concerned, it is termed a “fad” but has 
proven to be one of long life. Almost any- 
thing can be simulated—please note, I say 
“reproduced” — in 
flower garlands, birds, children 
whole sketches done in 
reasonable cost, too 
not wish 


pieces of 


“simulated,” not paper 
sculpture : 
at play, animals, 
relief, and at a 
If a displayman 
more on expensive pieces for a 
can get a good effect with 

It has novelty, charm and often 


very 
does to spend 
one-time 
shot, he paper 
sculpture. 
whimsy. 

Rattan and bamboo have been showing up 
more frequently in all display lines. They 
are excellent for screens of many designs 
and for background effects. Whereas they 
considered 


were formerly summer props 
only, because of their tropical ancestry, they 
are now used the year round, and _ often 


painted to tie in with color schemes. 

I'd better finish my praise of displayers 
Almost every retail department store, large 
or small, owns some or nearly all of the 
props I have mentioned. But 
mind the duplications too much, as long as 
we have them first in town, of course. It's 
the ingenious use to which they are put by 
the fertile minds in every display department 
that 

Now, to the care and storage of fixtures 
and other props. As you can well imagine, 
the breakage and repair on all these pretty 
little props can be high, but careful storage 
will save a lot of expense, repair and re- 


none of us 


counts. 


placement. Mannequins should have thet! 
own cabinets; each type of T-stand, bag 
holder, and blouse form should have its own 
well, labeled bin or shelf. Glass, paper. 
and fabrics should be stowed in separate 


cabinets with doors. Without systematic 


arrangement of supplies it would be 1 


sible to make changes in dozens of win ows 
and throughout the store on schedule his 
is especially true in these days of constant 
change in personnel. The new person cat 


[Continued on page 68] 
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“THE BIG THREE” 





CATALOGUES NOW AVAILABLE — SENT UPON REQUEST — WRITE TO DISPLAY DIVISION 


COY-DISBROW & CO., Inc., 686-690 Greenwich St., New York 14, N. Y. 














HONORABLE 
SERVICE 
EMBLEMS 


The government has asked that the emblem of honor- 


able discharge from the armed forces be publicized 
as much as possible, so that everyone will recognize 
those who have served their country with the military. 
You'll find dozens of places to use these large, authen- 
tic reproductions . . . especially so now that V-E Day 
has come and hundreds of thousands of men are to 
be discharged from the Army. Use them in windows, 
on ledges, counters, on columns and elsewhere through- 
out the store. Place your order now for immediate 
shipment. 


SILVESTRI 


710 WEST WASHINGTON BLVD. 


FAC-SIMILE REPRODUCTION, AUTHENTIC 
COLORS, SIZE 24‘ OVERALL. EACH, $12.50 


ART MFG. CO. 


CHICAGO 6 
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Title Registered U. S. Patent Office 
Combined with 
| MERCHANTS RECORD & SHOW WINDOW 
' Issued on the Fifteenth of Every Month by 

THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 








H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
. The Promotion of Display. 
. More Display Cooperation by Manufac- 
turer and Merchant. 
Advancement of the Display Business. 
. Practical Service to the Display Profession 
and Industry. 


| 5. Greater Appreciation of Display's: Power in 
| Merchandising. 


no — 


» 


ur 





6. Absolute Independence of Our Editorial | 
Columns. 
Vol. XLVI] | AUGUST, 1945 No. 2 


Evidence Of Why Display 
Needs A "Yardstick" 


Most of the principal advertising media 
can actual 
circulation audits, radio listener surveys, di- 
rect mail Display can 
not, because there has never been an organ- 
ized, major effort to find out facts and fig- 
ures on display’s worth to the retail 
or its value in making successful 
national project such as a War Loan drive. 

At many times in the past per- 
sonalities in the display field urged 
that something be done to establish for dis- 
play a “yardstick” or a measure of its value. 
There have been a number of suggestions as 
to how this could be done—by some well- 
known research organization, by a univer- 
sity’s research staff, by independent efforts 
on the part of retail stores. But like Mark 
Twain's remark about the weather, no one 
ever does anything about it. 

The need for some way of measuring dis- 


prove their worth by figures— 


returns, and so on. 


store 
some 


various 
have 


play's worth 1s brought home just one more 
time by the United States Treasury's report 
on the value of publicity used in support of 
the Seventh War Loan campaign. A total 
of $42,635,459.25 in newspaper and magazine 
space, radio time, and outdoor advertising 
space was reached 


For newspapers there was a grand total 
of $12,019,199.72 worth of space; for radio, 
$23,513,742; for periodicals, $3,751,495; gen- 


eral magazines, $2,143,145; outdoor advertis- 
ing, $3,351,022; car cards and the like, $205,- 
000. And the credit for display? Nothing 
at all. 

The Treasury report naturally considers 
those elements of advertising which have an 
established value based on circulation. And 


there is absolutely nothing on which retail 
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display can be rated: no circulation figures, 
no valuation per thousand passersby—noth- 
ing. 

The end of the Jap war is in sight and 
seems a matter of hours as this is written. 
Surely one of the first things display should 
aim for, now that peacetime is near, is to 
take definite, constructive steps to set up a 
yardstick for display which will have the 
respect of all those concerned with it. 

The National Association of Display In- 
dustries has done yeoman service thus far in 
publicizing the importance of display’s place 
in retailing. It is suggested here that the 
same organization could do inestimable good 
for the entire field by establishing a plan for 
display research along the lines mentioned 
above. 


Cash Prizes Offered 
In National Contest 

National Letter Writing Week will be held 
this October 14-20, and more a 
display contest is being sponsored in con- 
junction by the Office of Paper Stationery 
Tablet Association, 527 


year once 


and Manufacturers 


TRADE PERSONALITIES no 30 
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Fifth avenue, New York City 17. The co: 
test is divided into four groups, with ide: 
tical prizes in each: department stores, st 
tioners, variety chain stores, and drug stor: 
and retailers not otherwise listed. 

First prize in each group is $50, seco: 
is $35, and third prize is $25. Displa 
must be installed during the week mention 
above, and must contain the official post 
supplied free by the association. The cl 
ing date is November 10. Judges have 
yet been announced. 

Sergeant Plans 
Display Firm 

S/Sgt. Clinton B. Camden, who expects 
be released from the army soon, is maturi 
plans for a display firm to cover the ai 
from Chicago to Denver and from St. Pa 
to Kansas City. The company will han 
a full line of display materials and in add: 
tion expects to furnish a showcard, s1 
and window display service. Sgt. Camden 
is interested in hearing from supply firms 
desiring representation. His present address 
4404 Polk street, Sioux City 20, Iowa. 

by Tony Brinker 
We've ALL GOT 
= 
oat | ORGANIZED AND |S AN OFFICER IN THE 
re! EDGEWATER UPTOWN CIVIC COUNCIL... 
& } WORKING IN VARIOUS COMMUNITY AFFAIRS. 
Ry WAS BEEN INTERESTED CONSIDERABLY IN 
ss Fy AMERICAN LEGION WORK, AND \S PAST 
ef COMMANDER OF NORTH SHORE POST, 
/ CHICAGO, AND HAS BEEN QUITE ACTIVE 
/ \N_LEGION AFFAIRS... MEMBER OF A 
DRAFT BOARD ON THE NORTH SIDE FOR 
OVER TWO YEARS, AND ALSO 1S AMEM- 
BER OF NORTH SIDE AREA SAFETY 
COUNCIL OF CHICAGO, WILL CELEBRATE 
HIS SOTH. BIRTHDAY THIS YEAR AND HIS 
SILVER WEDDING ANNIVERSARY FAVORITE 
INDOOR SPORT .. BRIDGE 
PRESIDENT, 
HECHT FIXTURE CO., 
CHICAGO, ILL 
STARTED IN THE FIXTURE BUSINESS 
IMMEDIATELY AFTER THE LAST WAR 
JANUARY, 1919... TRAVELED MAINLY 
IN INDIANA, ILLINOIS, IOWA , WIS- 
CONSIN, MICHIGAN ... BUT SPENT 
TWO OR THREE YEARS COVERING ‘ 
PENNSYLVANIA, VIRGINIA, MARYLAND 
ETC. HIS FAMILY CONSISTS OF His WIFE 
AZ 12 YEAR OLD DAUGHTER, AND ASON 
oes 23 YEARS OLD, WHO HAS GEEN IN THE 
: ARMED SERVICE FOR 2), YEARS. 
HAS LATELY BEEN SPENDING TIME 
AT HIS SUMMER COT TAGE IN 
., MICHIANA, WHERE 
mab, NELIKES TO SIT | 
AND LISTEN TOTHE A 
WIND BLOWING 
M,, TAROUGH THE TREES 
D GO BATHING IN LAKE 
MICHIGAN. HOBBY... KIBBITSING | 
WITH DISPLAY MEN | } 
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see our new chicken wire millinery 


exclusive, one to a city. 
heads, and blouse forms. 
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MERICA’S 
GREAT STORES SEEM 
TO LIKE OUR REFRESH- 
INGLY NEW DISPLAY 
POSTER DESIGNS. 


@Crowley - Milner. Bowmans. 
Schunemans, Herpolsheimers, Jordan- 
Marsh, Donaldsons, McKelveys. Rike- 
Kumler, Bon Marche, May Company. 
Simpsons, Snellenburgs. Higbee Com- 
pany, Yeagers, Wassons, Pecks. Kresges 
of Newark, Elder-Johnston, Kerns, 
Pogues, Whites. Hengerers and Lans- 
burghs are only a few of the stores who 
have seen and bought them. . . . And 
our representatives haven’t had a chance 


to get very far around the country yet. 


elt seems as if we've got 
something. Refreshing art. a new poster 
technique, and sound appeals that do a 


smart merchandise promotion job. 


eAll are done in four color 
silk sereen process in both eleven 
by fourteen, and twenty-two by twenty- 


eight inch size. 


each poster carries a spar- 
kling message ... or has a blank space 


to letter your own copy. if you prefer. 


eThere’s a wide selection of 
designs for all the prominently impor- 
tant FALL and CHRISTMAS  depart- 


ments. 


eSo why not drop in and 
look us over the next time you get to 
New York? . .. or write for further 
information. There’s no obligation, of 


course, 


elt might be a good idea to 
do it very soon because, you see, many 
designs are sold exclusively to only one 


store in a community. 


Hanrorp S. Wett Associates 
Advertising and Display 
331 MADISON AVENUE 
NEW YORK 17, NY. 
Telephone: Murray Hill 2-3467 
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By AL POLLARD === 








Progress in the International Association 
of Display is indicated by the announcement 
of the enrolling of the following new mem- 
bers: John G. Barton and Weldon Brackett, 
both associated with Leo Schear Company, 
of Evansville; Frank H. Kingman, who is 
secretary and treasurer of the International 
\ssociation ‘of Fairs & Exhibitions, Brock- 
ton, Mass.: ¢ B. Wilson, New Orleans 
Public Service Company, New Orleans; G. 
C. Sparrow, Hudson's Bay Company, Vic- 
toria, British Columbia, and Clarence O. 
Sutton, Clark's, Tulsa. George H. Wagner, 
J. L. Brandeis Company, Omaha, and Frank 
Vermilye, Maison Blanche, New Orleans, 
whose names have been missing from our 
membership list for the past few vears, are 
now on our active register again. We are 
elad to have these men in our organization 
and feel sure that their affiliation with us 
will be of mutual benefit 


For the past 30 days we in the Interna 
tional Association of Display office have 
been devoting our entire time and energy 
to preparing for publication “Display on 
Display,” our 1945 yvear-book. “Display on 
Display” is now a fact and not a dream. 


By now everyone interested should have re- 


Buyers Substitute 
For Displaymen 

The windows attracting the most attention 
along Fifth avenue, New York City, during 
the week of July 23 were those of Lord & 
Taylor—with the displays created and in- 
stalled by some of the store’s buyers tor 
street floor departments. Most of the regu- 
lar display staff were on vacation at the 
time, and the idea was adopted because of its 
novelty. The windows were treated humor- 
ously, and never lacked for spectators. 

A more complete description and a photo- 
graph of one of the displays are included in 
the article, “New York Displays,” elsewhere 
in this issue. 


Students Prepare Entries 
In American's Contest 

More than 60 students at the St. Louis 
School of Fine Arts (at Washington unt- 
versity) are completing drawings as entries 
in a scholarship contest sponsored by Amer- 
ican Fixture & Manutacturing Company, of 
that city. 

The announced goal of the contest 1s to 
see which students can best express, through 
the medium of art, the personality and ani- 
mation of a typical junior-size girl. The 
students are not designing the figure nor 
paying particular attention to the details of 
proportions; the emphasis is completely on 
the spirit and personality of the junior type 
of face and posture. 

The contest is one of the features of an 
over-all program launched by American Fix- 


mms tre tO develop a new line of junior-size 


Managing Director 


ceived a copy; in the event you have 
please contact the International Associat 
of Display office, 411 North Seventh sti 
St. Louis 1. 


Now that “Display on Display” is hist 
we are going to start laying the ero 
plans for a revival of our national Dis] 
Week, as was discussed at the Chi 
meeting. It is the intention of this ot 
to enlist the cooperation of other dis 
clubs, government agencies and educational] 
groups in an effort to make National | 
play Week something really outstandi 
But you will hear more of this later. 

We would like to say here that this offic 
is now in a position to lend assistance 
supply helpful plans to any communit) 
group of display people who are interested 


in organizing display clubs or outlining 
courses of study for classes in the various 
fields of display. 


Mrs. J. T. Estes, mother of our president, 
Dave Estes, died July 13 at her home in 
Shelbyville, Ky. On behalf of the entir 
membership of the International Association 
of Display we wish to express our deepest 
sympathy. 





mannequins. Other major aspects of the 
program include obtaining the advice ai 
recommendations of “junior miss’ dress 
manutacturers and designers who create the 
styles and want them shown to best advan 


1d 


tage; representative displaymen for sugges- 
tions from their point of view; representa- 
tive retailers, and a cross-section of typical 
consumers of junior merchandise. 

Prizes being given by American Fixture 
in the contest are a full year’s scholarship 
to the St. Louts School of Fine Arts, a S100 
War Bond, a $50 War Bond, and_ several 
additional prizes of drawing materials 


Change Of Position 
For Harry Boyd 

Display and advertising manager of [rad- 
shaw-Diehl Company for the past 20 years. 
Harry S. Boyd has resigned in order to jom 
M. D. Angel Company, also of Huntington, 
W. Va., in a similar post. He replaces Kus- 
sell Carter, who now is with the Star lur- 
niture Company, as previously noted. 

The display management at Bradshaw- 
Diehl is now in the hands of Dennis O'Sulli- 
van, who had been in charge of display an 
advertising for Amsbary & Johnson, [lu 
ington. 


Allen Convalescing 
After Operation 

Leigh Allen, display director, R. H. \lac) 
& Co., New York City, is convalescing «iter 
an operation at the Philadelphia Jews! 
pital. 
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GENUINE SpRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


- For Moderu Remodeling aud Yeu Coustructiou 
In Stock a —_ — ‘i ? Send for 
i Available ic is: : —_———— . 











Immediate Catalogue 
Shipment <=. 





Blueprinting 







Seventeen 


Basic Designs 


Available 


DESIGN 
1-24 
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One of a battery of 23 windows installed at 
FAMOUS BARR, ST. LOUIS, MO., JOE CHADWICK, DISPLAY MANAGER 

















Made of strong, tempered Masonite Presdwood, Structural Bends are a practical 
rial for creating outstanding treatments for smart, modern window backgrounds, tintertor am 1 
remodeling construction Thev are flexible easy to cut construct finish and install 
Quickly interchangeable to meet daily r seasonal requirements Seventeen bask 
 —_— available in 8 foot and 12 foot lengths . Any |! | ] 

' A PO LAR wits. uit can economically be treated They are designed to meet the requirements of modern constructior 

> WITH HUNDREDS OF for store interior, backgrounds, equipment and display, new construction, remodeling lime testes 

NA PRACTICAL USES. . durable modern extremely practical iffording almost unlimited opportunities : : : 
for creating outstanding effects at low cost Thev are in stock. available for immediate DESIGNS AVAILABLE 
shipment Plan vour needs Place your order now 





DISTRIBUTED EXCLUSIVELY BY 


# W.L. Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 








ee A Flame Red... 
that’s Flame Proof! 


bo IVANO PEARL WATERLACS 


You can paint the town red without setting the world on fire with IVANO'S 
new Flame Red Pearl Waterlac. Waterlac keeps Fire Inspectors happy, because 
jonve it is non-inflammable, and delights Display men because it has all the sheen and 
an lustre of the most highly volatile paints and varnishes. We are sure it will start 
a flame in your heart without setting the world on fire. 


SEND TODAY FOR NEW COLOR CHART FREE! 
14 Fascinating Colors 


FINE CHEMICALS DIVISION 


166-184 COMMERCIAL ST. 
MALDEN 48, MASS. 
Telephone Malden 7103 
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By De SAULT SAAS SMITA 
: | z : , 
3 4 used as feet on a piece of wallboard to form a 
plateau. No nailing or gluing is necessary, and 


—De Sault shows here how wooden blocks changes from one form to another can be made 
shaped like drawings |, 2, 3 and 4 can be used instantly— 
in conjunction with wallboard to make plateaus, 
shelves, screens, and other display props. The 
basic idea is to have wooden blocks with slots 
as shown, and many patterns will of course sug- 
gest themselves— > 




















—Figure 5 illustrates how the No. 2 blocks can be 





nV 
=> a 


—Figure 7: Block No. | is used in much the same 

manner as the others described above, but with only 

one block at the rear and using a circular back 

panel. The sketch indicates how a shelf can be 
added at the top— 














6 


—Figure 6 shows block No. 3 used the same as in 

Figure 5, except that a background panel has been 

inserted in the slots. A smaller block is used at the 
top to hold a showcard— 


—Figure 8 shows a method of making a longer fix- 
ture with a back panel added to the upper shelf. 
This makes an excellent displayer for window use— 
probably using three of them and showing related 
merchandise on each unit. The blocks used here are 


No. 4— 
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Display has 
come a long 
way 

since then 









HERE are displaymen now alive who will recall the days when merchandise had to be dragged 

inside every night and watched during the day. But the principle of display hasn’t changed. Dis- 
play sold goods then and does it today —BETTER THAN ANY OTHER PROMOTIONAL 
MEDIUM. ... So why not give it a chance in your store? Invest 4% of your promotional dollar 
in DISPLAY and watch your sales go up. Smart merchants today are turning to displavy—for its 
power is being recognized more and more. Yes, display has come a long way, but just note where it 
goes in the years to come. 


* 


Members of the National Association of Display Industries 


Adler-Jones Company Crystal Fixture Co. Al Halverson, Inc. 

Advertisers Display & L. A. Darling Co. B. A. Jacobs Co. 
Exhibits, Inc. Dazian’s, Inc. The Kawneer Co. 

Aladdin Fabrics Decorative Novelty Co London Displays 

Allied Display Materials, Inc. Decorative Plant Co A. Lutz 

American Fixt. & Mfg. Co. Display Corporation Lynn Display 

Arrow Dec. & Fixt. Co. Display Equipment Corp. Maharam Fabric Corp 

Austen Displays Display Products Co. Mechanical Man, Inc. 

C. Barrango Co. Display Sign Center, Inc. Mileo Mannequins 

Bliss Display Corp. Durable Displays, Inc. Modern Art Studios 

Eve Brueser Studios, Inc Facil Fabrics Co. Modern Displays 

Bulkley, Dunton & Co. Gardner Displays Co. Mutual Disp. Mfg. Co. 

The Carrata Co. Garrison-Wagner Co Natural Creations 

L. J. Charrot €Co., Inc Earl W. Gasthoff Co. Old King Cole, Inc 

James A. Cole Co General Display Corp Reflector-Hardware Corp. 

Colonial Decorative Supply Co. General Display Studios The Reyburn Mfg. Co., Inc. 

Cook & Meier Grant & Silvers, Inc. Rip Studio 

Emil Corsillo, Inc The Greneker Corp Royal Paper Corp. 

Coy, Disbrow & Co. Victor Haida Displays, Inc. Gustav Rubner 


A 


PROGRESSIVE 


NATIONAL ASSOCIATION 








MERCHANDISE 
PRESENTATION 






Schack’s, Inc 

Scheuer Mfg. Co 

Sherman Paper Products Corp. 

Shoe Form Co., Inc 

Silvestri Studios 

Nat Siegel Fixture Co 

Silvestri Art Mfg. Co. 

Standard Fixture Co., Inc 

Staples-Smith Co 

Starkman Display Center 

W. L. Stensgaard & Associates 

Taffel Bros., Inc 

Timbertone Decorative Co., Inc 

Timely Service Co., Inc 

Jas. B. Williams, Inc 

Sue Williams Studios 

W. M. Zeppen-Field Studios 

Display World, Associate 
Member 


of DISPLAY INDUSTRIES 








* 
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/\- AUSTEN 


We Call It 


ANGEL HAIR | 


No Finer SPUN-GLASS At Any Price ® 


A truly superlative product. Splendid White glossy finish. Unsurpassed for 


radiance and lustre . . 


. for softness and silky quality. Guaranteed 100% 


Fireproof. Can be fluffed up for cloud effect or strung over your Xmas 
tree. Conveniently packed in non-dusting strands. 


100 Ib. carton (White) 
20 Ib. carton (White) 
10 Ib. carton (White) 
5 |b. carton (White) 
| lb. carton (White) 


1.10 per |b. 
1.25 per Ib. 
$1.40 per lb. 
1.50 per |b. 
1.85 per |b. 


IN COLORS. Available about Sept. | at equally reasonable prices. 
JOBBERS—Samples and Prices on Request. 








AUSTEN DISPLAY - 31 W.312%-NEW YORK CITY 
































One-sided, double- 
sided, to hang, to glue, 
in five sizes, all colors! 
Ask for details. 








AUSTEN DISPLAY - 3] 


W.312-NEW YORK CITY 
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Crosley Shows Dealers 
How To Modernize 

Retail dealers throughout the count: 
franchised to distribute Crosley home ra 
receivers and major household appliances 
soon as their production is resumed, 
modernizing their stores to be in readin« 
for the display of their first shipments 
peacetime goods. 

Crosley field sales representatives rep 
that hundreds of these dealers are planni 
to modernize their stores in line witl 
program suggested by the Crosley Sales P: 
motion Institute. 

To present its store modernization p; 
gram directly to its thousands of ret 
dealers, The Crosley Corporation, Cin 
nati, is now conducting a series of regio! 
meetings in principal cities, at which 5 
Johnston, head of the Crosley Sales Pi 
motion Institute, and S. D. Mahan, Cros 
director of advertising and public relatio 
are demonstrating the institute’s progran 

Flexibility of arrangement and intellige: 
discrimination in the selection of store dis 
play material are keynotes of the progra: 
according to Mahan. 

“Correct store layout and fixturing is not 
only simple but inexpensive,” he pointed out 
at one of the meetings of Crosley dealers 
“No merchant can afford to install elab- 
orately-designed equipment, so specifically 
built to handle one type of merchandise that 
it becomes a total loss 1f necessary to adapt 
that space for the sale of any other type of 
eoods.” 

In addition to its store-planning counsel, 
the program of the Crosley Sales Promotion 
Institute includes a year-round promotional 
service, based on the over-all needs of deal 
ers’ stores. At regular intervals, complete 
store display material goes out to members 
to give the store new life. 

This service includes material for two 
major sales events, one in the spring and 
one in the fall; a colortul set of display 
material for Christmas, and special trims for 
six special occasions to liven up what. art 
generally the less colorful seasons ot tl 
selling vear. 

The vear-round program also includes 
plans for other promotional activities, such 
as premium deals, sales contests, store den 
services, animated 


onstrations, botanical 


displays, store openings, sales incentive 
plans, hints of special merchandising for the 
Christmas season and others. 

Johnston has just prepared a book, “P 
Van Modernizes His Store,” for the us 
members of the Crosley Institute. This book 
deals with store planning and _ fixturing 
stressing the importance of flexibility and 
simplicity. 

“To make available to our dealers 
same high caliber of merchandising counsel 
and promotional service available to 
outlets, we have retained the services « 
agency specializing in retail store meri 
Mahan states. 

Bert Johnston, head of the agency rete: 


dising,” 


to, has had five years of field selling 
rience with Phillip Morris in Canada: s1% 
years in store planning and display rk 
with Sears, Roebuck & Co., and 12 vears as 
advertising and display director for the 3,00 
retail stores of the Kroger Grocery & 

ing Company. 
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CHRISTMAS Display Problems Solved! 


M-52 Poinsettia Cluster. 12” diam. Made like M-51. 


Write for your copy of our new, interesting 
and illustrated Christmas catalog TODAY. 
Visit our beautiful showrooms located in the 
heart of Cincinnati. 


M-51 Poinsettia Trailer, 4’x12”. Green velour Poinsettia 
leaves. Large red velour Poinsettias mounted on heavy 
tronk vine stem hand-wrapped in green $5.95 ea., 
$68.00 doz 





$1.95 ea., 
M-53 Poinsettia Spray.  36°x14". Made like M-51 


$3.95 ea., $45.00 doz. 





$21.75 doz. 





Green foliage 


high-lighted in shades of green and gold 
Facil-Fab holly leaves with small red velour Poinsettias 
Baroque Displayer, $31.00; large 


Complete, $35.00) ea.; 
spray only, $3.50; small spray only, 90 cents 


M-36 Lantern Plaque. $6430 Papier mache lamp 
painted black, high-lighted in yellow. Crinkled aluminum 
Complete with small red bulb 
Foliage natural pre 


inside lamp for reflector 


M-10 Baroque Shelf Displayer. 35°x47" with three 9 and electrie cord for lighted effect 
deep shelves Constructed of 35” biltrite sheeting with served green lycopodiut frosted Small baby pine cones 
wood base Beautifully finished in white stipple and are spread throughout foliage. $16.50 ea., $185.00 doz 


GENERAL DISPLAY CORPORATION 


FOURTH 3S. CINCINNATI 2, OHIO 


140 W. 








——— 
\ Autumn Blight . 


PANEL No. AF-45 


mn is portrayed with ‘Mr. 
kground silhouette 2f 
blended in shades 

Other colors 


ein and Red. 


”" LONG 














Cool and clear Autu 
heading south against a bac 
cat-tails in marshlands with sky 
from Deep Orange to Light Yellow 
Black, Maroon, Royal Blue. 


PANEL SIZE 36” WIDE x 46 


are 


Price Per Panel....------:°"" 
and Christmas panels 
ND CHRISTMAS 1945, 
s, Woodgrain, Marble 
Textro Seamless and 


‘ is one of several Fall 


illustrated in the Display Folio FALL A 
ith Aluminum Foil, Leatherette 
on Seamless, 


“Autumn Flight’ 


together w 
Papers, Veloursheen, Bulkt 


Stardust Seamless. 


Write for your free cop) of our 
AND CHRISTMAS 1945 Display 


BULKLEY, DUNTON & CO. 


Display Papers Division 


CHICAGO 16 


NEW YORK 17 
2635 S. Wabash Ave. 


35 Madison Ave. 


FALI 


lie 





il 


Duck” 


LOS ANGELES 13 
124 W. Fourth St. 
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A Sten Ahead 


IN PLANNING 


This year our many friends have seen the wis- 
dom in planning and ordering their Christmas 
Displays much earlier than usual. 


Working ahead in this manner has paid divi- 
dends in precious time vital to all of us. It has 
enabled Decorative to maintain the tradi- 
tional standards which have ‘trade marked" 


its creations these many years. 


We express our gratitude for this thoughtful 


cooperation. 
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New Home And Name 
For Menard & Tabery 


Menard & Tabery, Inc., 3443 South H 
street, Los Angeles, has changed its na 
to The Tabery Corporation. The announ 
ment was made by Fred J. Tabery, presid 
of the company, who also revealed that « 
struction has started on a new two-st 
building to replace the structure lost by 
on April 1 of this year. 

“Surveys we have made indicate great 
tivity in the sales, decorating and pro: 
tional phases of sales, merchandising { 
advertising and we have completed extensive 
plans for immediate expansion to meet the 
expected postwar requirements of indust 
Tabery stated. “Our development schedule 
calls for additional construction and facili- 
ties for our completed plant and at least a 
three-fold increased payroll. The new em- 
ployees will be recruited from among re- 
turned war veterans who so richly deserve 
every consideration.” 

The Tabery Corporation’s new building 
has a 75-foot frontage on Hill street and a 
depth of 138 feet along Exposition boulevard 
and will house the general offices, art, sew- 
ing, screen process, receiving, shipping de- 
partments and a display salon. The present 
structure, built since the Easter Sunday fire, 
will continue to serve the firm’s carpenter 
and cabinet shops, the metal, paint and 
papier mache shops. 





Ostlund Appointed Chairman 
For Community Drive 


Dave Ostlund, display manager for The 
Soston Store and president of the Milwau- 
kee Display Club, has been named chairman 
of a group which will solicit display space 
for the local War Chest drive. The com- 
mittee is composed of club members, and 
this marks the first time such a campaign 
for the War Chest display space has been 
undertaken in Milwaukee. 


The local club will resume its regular 
business meetings in September.  In_ the 
meantime, the annual summer dance was 


held recently, and an outing is planned ior 
August. 





Barron-Anderson Prize 
To Hans Carstens 

First prize in the display contest spon- 
recently by Barron-Anderson (Com- 
3oston, on clothes conservation has 
Jen Simon 


sored 
pany, 
been awarded to Hans Carstens, 
& Sons, Lincoln, Neb. Carstens used clever 
cartoons for a background to suggest ways 
of prolonging the life of Barron-Andersons 
outercoats. The contest was held in con- 
junction with newspaper advertising <de- 
signed to help maintain consumer goodwill, 
and the campaign drew the praise of th 
Office of War Information. 





Former "'Displady” 
Now In Italy 

At one time interior display manage 
James McCutcheon’s, New York City, 
previously on the display staffs of L. fat 
berger & Co. and Bonwit Teller, |! une 
Guthrie is now in Italy as an American e¢ 
Cross staff assistant. 
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THAT'LL 


ZF FLOOR 
typlay FF our 
PUBLIC! 


RICH, LUXURIOUS SHEEPSKIN PELTS... 
in diversified shapes and sizes 





... in pure white and appealing pastels. . . 
cut to your specifications, used by 

nations’ finest stores . .. a base of dramatic 
eye-catching beauty on 

which to build prize-winning windows. 


Typical prices: 
24” and 36” animal shapes, 4.50 
18” round shapes. . . White, 3.50 — Colors, 4.00 


Prices for other shapes and sizes on request. Sample orders invited. 


276 Fifth Avenue e New York 1, N. Y. 








rson s 


FINEST QUALITY—IN A NEW, 3 50 
EASY TO HANDLE, SOFT ° 
NON-IRRITATING FORM PER POUND 


IN WHITE ONLY, AT THE PRESENT TIME 


DAZIAN’S, INC. “22erZccisasie"* 
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Where sunburn really hurts 





When a glaring sun strikes at profits — that hurts! Protect 
your window displays from strong sunrays and keep mer- 
chandise saleable with Transparent Sun-Absorption Shades. 
Unlike shabby awnings and canvas strips that hide displays, 
Transparent Shades keep windows attractive. Merchandise is 


always completely visible to buying eyes. 


Write today for descriptive 


folder, sample swatches and Transparent 
estimates, Shade Company 


501 North Figueroa Street 
Los Angeles 12, California 
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Goodyear To Open F 
Permanent Display } 

Scheduled to open late in August is t 
“Goodyear Products Exhibit,” a permane: 
display which will reflect the myriad actiy 
ties of the Goodyear Tire & Rubber Co: 
pany, Akron. The display will be located « 
the fourth floor of Goodyear Hall in Akri 
It will be open daily except Sunday 
visitors. 

One of the outstanding exhibits is 
“Avenue of Tires.” Included is one tire 
every type or classification which Goody 
makes. Company activities represented 
the displays are the Goodyear textile mi 1, 
in Alabama and Georgia, the coal mine 
Southern Ohio, the aviation plants in ©] 





and Arizona, the research laboratories, s\ tt 
thetic rubber plants, and the shoe produ \ 
and mechanical goods departments. Rep: m 
duced also are the plantations, now bei ‘ 
won back from the Japanese. Rubber’s a 
plication on the farm is also shown. D 
The exhibit will contain a permanent n 
seum with a replica of the house in whi In 
Charles Goodyear discovered the process 
rubber vulcanization in 1839, i 
ti 
$1,025 In War Bonds I; 
To Be Awarded z 
Supak & Sons, Minneapolis, has re 
nounced a national window display contest 1 
which will run between August 15 and N at 
vember 15. Awards will be made in each ti 
of three population groups, a total of $1,025 a 
in War Bonds to be given as prizes. Cor 
plete details are available from = Manso1 ‘ih 
Gold Advertising Agency, 1004) Marquett ‘a 
avenue, Minneapolis 2. up 
ce vi: 
Salute To China liy 
On October 10 
Retail stores are being urged to have spe- Bo 
cial displays installed on “China Friendship Se 
day,” October 10; the date is the national 
holiday of the republic, it is pointed out by lr 
United China Relief, and marks the S4tl a 
anniversary of the Republic of China. on 
- the 
Gussow Honored = 
With Party - 
A farewell party by his associates at Kk 
H. Macy & Co., New York City, was give! 
in honor of Mel Gussow recently. Gussow 
left his position as interior display man 
ager to join McGregor Sportswear Compat 
Leigh Allen, who is display director 
Macy's, presided as host. 
Larger Quarters 
For Fryman 
Leroy W. Fryman has taken larger 
better quarters at his) former locatiol 
Keith theatre building, Dayton, Ohio. — Il 
handles the lines of a number of disp 
manufacturers. 
Display Club for Miami 
Is Planned 
A number of Miami displaymen met 
evening of July 20 to discuss the formatio! 
of a display club for that city. G. Edw 
Bedinger, display director of the Pan An 
ican World Airways Service, is respons! 
for getting the group together. 7 
=. 
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Recessed Fluorescent Fixtures 
Hinged For Easy Servicing 
\ new type of fluorescent fixture 
ened to solve both the 
tectural harmony in a lighting plan and that 
easy service in cleaning and replacing 


problem a arcl 


mps. The new Wiley “Recessed Troffer” 
fixture is designed to fit in as little as 7-inch 

ace between the true ceiling and the false 
ceiling into which fixtures are recessed. It 


equipped so that the glass shield or louver 


iy be very simply opened, or removed 
together. One man with no tools can 
clean or change the tubes without assistance 
In addition, the top of the reflector is also 
easily removable so that wiring and ballasts 
can be reached without taking down the fix 
ture. The unit is the product of R. & W 
Viley, Inc., 129 Dearborn street, Buffalo 7, 
and is described in “Recessed Troffer” Bul 
letin No. 378. 


Display Room Opened 
In Darling Plant 

So that visiting customers and = drop-in 
travelers can view the products of the Plas 
tic Division of L. A. 
Bronson, Mich., 


Darling Company, 
a new display room in the 
modern manner has been opened in Cold- 
water, Mich. 
color effects and indirect lighting, the Dar 


With the use of shadowboxes, 


ling displays shown are properly demon 
strated. All of the cabinet work and decora- 
tions were done by the firm's own crafts- 
men. 

No metal display 
shown at this time, as the entire production 
of the metal plant at Bronson is still tied 
up on vital war materials. 


equipment is being 


However, pro 
visions have been made to show the metal 
line as soon as it is available. 


Boston Store Display 
Sells 50 Planes 

\ two-week display of the 
The Boston Store, Milwaukee, has resulted 
in the sale of 50 planes to local residents, 
and attracted some 8,000 spectators during 


“Ereoupe” at 


the time the exhibit was on view. 





COMING UPI. 

National Aviation Day—August 19. 

Red Cross Established (Geneva, 1864) 
—August 22. 

Labor Day—September 3. 

England and France Declared War on 
Germany (1939)—September 3. 

Star Spangled Banner Anniversary 
(Written in 1814)—September 13. 

National Dog Week—September 16-22 

Constitution Day—September 17. 

American Indian Day—September 28. 

Gold Star Mother’s Day—September 
30. 

Nationally Advertised Brands Week— 
October 5-15. 

Loyalty Days—October 6-7. 

National Letter Writing Week—Octo- 
ber 7-13. 

National Business Women’s Week — 
October 7-13. 

Fire Prevention Week—October 7-13. 

sible Week—October 8-14. 

Columbus Day—October 12. 
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.. Get Acquainted With National Products 


We are large distributors of store equipment and display specialties 
and are serving retailers and displaymen from coast to coast. 


DRESS COVERS NOW IN STOCK! 


Large Size—8 inches by 21 inches 


*11.50 per hundred 


Order now while supply lasts 


Now in Lovely, Sparkling Colors! 
MODERN PLASTIC 


HANGERS 





These beautiful hangers are made of cellulose 
acetate, have non-slip notch to prevent gar- 
ment falling from hanger. The supply is 


limited, so order yours now. All colors. 





NATIONAL HANGER CO., 


BRyant 9-1529 


253 W. 26TH ST. 
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Heavy No. 800 Cellophane 


A STORE NECESSITY 


SIZE DIVIDERS Rit 
To Make Selling Quicker, Easier 


Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. Al! sizes from 1 to 54. Actual 
size, 2%," diameter. White pressed cardboard 
pr stock room use. The favorite for many years. 
sizes from 12 to 50. Actual size, 
1c 


No More Brownout! 


And Here's the Equipment for 
Better Display Lighting 





Color Kit With Spotlight Holder . . . Just 
what you need for decorative lighting and to 
spotlight a special portion of your display. 
. The following lenses are furnished with 
each kit: Red, Green, Blue and Amber. Color 
Kit, complete, $1.50. Spotlight Holder, com- 
plete with cord and plug, $1.50. Birdseye 
Reflector Lamp—!50 watt—95c each. 


INC. 


NEW YORK CITY |! 





McGruddy Leaves 
LaSalle & Koch 


Patric MeGruddy has resigned as display 
manager for LaSalle & Koch, Toledo; his 
future plans have not been announced. Pend- 
ing the appointment of a successor, the dis- 
play department is being supervised by 
Frederick B. Sage, who is in charge ot 
store construction and maintenance. 


Ely & Walker To Make 
Store Fixtures 

A store fixture factory, to be erected at 
Verona, Mo., is planned by Ely & Walker 
Dry Goods Company, St. Louts. The whole- 
sale firm established a store layout depart- 
ment some 12 vears ago in order to help its 


customers with their display and store plan- 
ning problems, and since that time the de 
partment has helped with the remodeling of 
more than 1,200 stores. 

The decision to erect a store fixture fac 
tory came as a result of the great number 
of requests for similar service which have 
accumulated during the war and which will 
require several years to complete 


Detroit Club Outing 
Is Enjoyed 

The annual outing of the Detroit Display 
,0ob-Lo 
park. Included on the program was the 
boatride to and from the resort, 
games, and a great many prizes. A large 


Club was held on July 19 at famed 
various 


number of display people attended 
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More Brilliance for gave 


Store Interiors with ' The 1, y 


FLEXGLASS, the glass that bends, is being used more and more in the retail 





stores of America to add brilliance and life to store display. In the show window 


it has been used with marked success and in the store interior its application is 


unlimited. 
So whenever you want something new, something with Russell Stover Candy Shop, Seattle, 
brilliance, life and beauty, try FLEXGLASS. Available uses black opal Flexglass on all 


. ° 7 ° P 1 t f ter fronts. Its 
in an attractive range of colors, and in frost and snow CES Sener eee ee 


. use in this fashion with etched plate 
patterns. In three types, mirror, opaque and dewdrop. 


mirrors improved the appearance of 
the store so much that this applica- 


Flexglass and Flexwood (real wood, yet it can be wrapped 
tion has been adopted for their 


around a pencil) are manufactured and marketed jointly by 
United States Plywood Corporation and The Mengel Company. other stores. 


Write for Color Card 


United States Plywood Corporation 


55 West 44th St. Dept. F New York City 18 





DISPLAY STYLISTS AND weenie * 


- e = a e 
ak. g. kurtis studio 
' 4: 
88 COLUMBUS AVE. AT BROADWAY & 64th ST, N. Y. 23, 
TRafalgar 7-1729 


WE DESIGN AND BUILD YOUR 


CHRISTMAS DISPLAYS 


CREATOR OF 


CERAMIC FINISH 


SANTA CLAUS 27" HIGH — $30 
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ODA News Notes 


By C. H. FADEM 
Secretary, Cleveland 


HE stage is all set for the Ohio Dis 

play Association and the U. S. Treasur 

Eighth War Loan “Retailers for Vik 
tory” conference. With B. W. Newell, sal 
promotion director, Wm. Taylor Son & Co 
Samuel Cohen, director of the retail sectior 
U. S. Treasury, and Carl V. Haecker, chai: 
man of the Retailers Campaign committe: 
plans will be completed for the forthcomin 
Bond drive for retailers. 

Three days have been set aside for th 
conference, to be held in Cleveland. Con 
mittees are hard at work shaping up 
program that will be outstanding and 
vital interest. 

The conference will open on Sunday, Sey 
tember 9, with registrations and the inspec 
tion of model War Bond display window 
promoting the Eighth War Loan drive. © 
the next day the U. S. Treasury Retail Se 
tion of the War Finance Division will hold 
its clinic conference. Highly recognize: 
speakers on postwar display merchandisins 
principles and practices, and the judging 01 
the War Bond displays will round out 
full day of accomplishments. 

On Tuesday the Cleveland Display Guild 
will put on its first lesson in educational 
displays. This will mark the beginning ot 
a six-months’ educational program. Follow 
ing will be competitive individual demon 
strations for valuable prizes. The contestants 
will be displaymen from all parts of Ohio 

The entertainment program will include 
radio and stage stars, a floor show, a ban 
quet and novelty features. 

The top feature of the entire conference 
will be the Eighth War Loan display con 
test. The winning displays will be used as 
model windows in the campaign. The slogan 
is “The Winning Eighth,” with a picture ot 
Roosevelt on a $200 Bond. 

The exhibitors will be many, showing th« 
latest and newest Christmas and advanced 
spring ideas. 

The Ohio Display Association is happy to 
announce the I. R. Copperman annual dis 
play contest award as a yearly contribution 
in behalf of the display profession of Ohio 

The late I. R. Copperman was owner 0! 
the Cleveland Artificial Flower Company 
and Advertising Displays & Decorations in 
Cleveland. 

The award is being sponsored by his sot 
Joel, who is home on furlough before going 
to overseas duty in the Pacific. 

The photo display contest is easy to ut 
derstand and easy to enter. You can ente! 
immediately by sending in photographs 
your best window displays that were phot 
graphed since April 1 of this year. No 
entry blanks are needed. Just mail t! 
photographs to C. H. Fadem, secretary, O! 
Display Association, 1708 Payne avem 
Cleveland 14. Be sure they are careful! 
wrapped. It will be understood that 
photographs entered become the proper! 
of the ODA. 

There will be six prize awards. Top pri 
$100 War Bond; three prizes, $50 War B« 
each; two prizes, $25 War Bond each. 
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om Lee Joins 


House & Garden 


ollowing his recent honorable discharge 
from the U. S. Air Force, where he held the 
rank of major, Tom Lee has joined House & 
Garden as coordinator of design. He will 
work with retailers, designers, stylists and 
manufacturers in this position, it is stated, 
and also intends to do some free-lance dis- 


Prior to joining the Air Force several 
years ago, Lee was display director for 
Jonwit Teller, New York City. 


Display Contest Won 
By Richard Staines 


First prize, War Bonds amounting to 
$250, has been awarded to Richard A. 
Staines, Vandever Dry Goods Company, 
Tulsa, in the “Finishing Touch” display 
contest sponsored by Dritz-Traum Company, 
The McCall Corporation, and Kleinerts. 
Second, $150, went to the Meyers Arnold 
Company, Greenville, S. C., and a Bond for 
$100 was won by C. E. Batchelor, Newman’s, 
Enid, Okla., tor third award. 


New Display Firm 
For Western Canada 


H. J. Weatherhead, better known as 
“Herb” to the display trade, and his brother 
Cliff have formed a display firm with show- 
rooms at 212 Affleck building, Winnipeg, 
Manitoba. A full line of fixtures, papers, 
mannequins, and related items is carried. 
The new firm is interested in hearing from 
display companies in the United States 
wishing representation in the Winnipeg area. 


Buyers Mart Is Formed 
In New York City 


Formerly buyer of store supplies, fixtures 
and displays for Arkwright, Inc., J. I. 
Kutcher has resigned in order to open his 
own business under the name of Buyers 
Mart, Inc.; it is located at 225 West 34th 
street, New York City. The company will 
handle the same items Kutchner previously 
bought for Arkwright. Abe Mayer succeeds 
him in the position. 


Macaluso Joins 
Adler-Jones 


A. Macaluso, until recently with the But- 
ler Shoe Company, Atlanta, has joined the 
staff of The Adler-Jones Company, 521 
South Wabash avenue, Chicago. While with 
Butler he was in charge of display desigu- 
ing. At one time he was manager of display 
and designed windows for more than 60 
stores in the chain of the John Irving Shoe 
Corporation, Boston. 





Comeford Heads Display 

For Lit Brothers 

F merly assistant display manager for 
Lit 'rothers, Philadelphia, Thomas Come- 


lord is now in charge of the department. 
The promotion came after the resignation 
ot Ruy Requa, who is now with Modernage, 


New York City. 


| 
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Presents a new group of beauti- 
ful gift box ornaments, made of 
unbreakable plaster composi- 
tion with wire reinforcement for 
attaching ribbons. There are six 
designs in all, averaging 5 
inches in width, done in gay 
Christmas colors with Ceramic 


finish. 
Set of six $5.00 


ZARIA DISPLAYS, 461 6th Ave., New York City 11 


























EFC OTE 


DECOTEX is a beautiful new display material for backgrounds, panels and floor. 

It comes 36 inches wide in 6-, 8-, and 10-yard rolls. 

It is made in all seasonal colors and presents a silky plush like surface in plain, 
embossed, and two color designs; also is made in suede and grass effect. 

DECOTEX belongs wherever fine display material is sold or used and the price 
is right. 











Manufactured and distributed by 


A. B. SALIGER 


62 GRAND STREET NEW YORK 
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BONWIT TELLER, New York, creates rich setting for exclusive 
fashions with SYLKGLASS Fiber Floss piled high on_ floor. 


“SYLKGLASS” Fiber Floss 


for Sparkling Displays 
In WHITE and PASTEL COLORS 





The popularity of this wonderful display material is spreading from coast to coast like wildfire since 
it is now within the reach of all stores and since it is now obtainable in a finer and softer quality. 


SYLKGLASS is adaptable to all sorts of merchandise displays—homefurnishings as well as apparel 
and accessories. It is perfect in creating snow, cloud, wave, smoke, suds, waterfall and dream effects. 


SYLKGLASS also gives you more coverage than any other display material. For example 2 pounds 
will cover an area 3x4 feet to a depth of 8 inches; 10 pounds will cover a space 5xl0 feet to a 


denth of 8 inches. It is 100% FIREPROOF. 


WHITE 2 Ibs. $5.00 — 5 Ibs. $10.00 — 10 Ibs. $15.00 
COLORS _ 2 lbs. $7.95 — 4 Ibs. $14.95 — 6 lbs. $19.95 


Choice of 4 colors, YELLOW, GREEN, PINK, BLUE 
ill prices NET, F.O.B. New York City 


If Your Jobber Cannot Supply, Write for Samples to 


RADIANT GLASS FIBERS CO. 








208 &. 27 ST. NEW YORK 16, ‘ ; 
THE GLASS AGE IS HERE window, becomes a medium for advertising 
[Continued from page 19] The traditional window thus loses. static 


is devoted to the merchandising of men’s  4uality and becomes alive with the activity 
wear, sports, electrical equipment, ete. to- Of the store. A movable screen behind the 


may be attractive to shoppers en route to ¢flect if desired. This store is 45 feet wide 


other departments. The entire second floor with two spans, and 20 feet in height. The 
is devoted to the outfitting of women. Struc- | Mezzanine was put to the front instead ot 
tural features, in addition to plate glass, in- | the rear to: (1) create two display areas or 
clude “Herculite” doors, “Carrara” struc- Store windows visible to pedestrian and bus 


tural glass exterior, mirrors and glass front traffic on both sides of the avenue, and (2) 


stock cases and counters. to minimize the sense of interior columns. 
“Crisp’s” department store, by Ely Jacques “Jones” drug store, by Walter Gropius; 
Kahn and Robert Allan Jacobs; shown on page 19. ... The plate glass store front, re- 
page 18... . One of the new trends in store cessed and slanted, creates sheltered space 
design is the emphasis on three-dimensional for spectators and avoids glare. The en- 
window display. Through extensive use of — trance ceiling, protruding 2 feet, is of pol- 


plate glass, the store, rather than just the ished black “Carrara.” All metal parts are 


gether with such items of women’s wear as W!ndow can, however, achieve the traditional 


AVUIGUST, 1:94 





chromium plated and polished. The entrar 
door is of “Herculite;” the pane above | 
sand-blasted horizontal stripes. Rightha 
wall behind large street-front showcase is 
polished orange “Carrara.” Wall above s 
counter, supported by “Argus” glass bri 
is of mirrored plate glass. ... Lefthand w 
front part, is of corrugated asbestos. \\ 
at the prescription counter is of polis! 
black “Carrara.” All seats are covered \ 
red leather. Lighting—indirect cold-catl 
light beaming against ceiling from top 
high showeases on lefthand wall; dit 
cold-cathode light trom a trough recesse 
the ceiling above soda counter and = soja 
booths. 

“Faustine’” women's apparel shop, by ] 


A. Fernandez; page 19... . The design of 
this women’s apparel shop on a corner 0: a 
building is another solution of the “open 
face” front. The store proper is divided 


from the front by an L-shaped plate glass 
partition and “Herculite” doors, thus all 
ing the interior to be part of the front. [e- 
hind this glass “screen” or partition, remoy- 
able platforms or tables of various heights 
and shapes would be used for the display of 
different kinds of merchandise, thus creat- 
ing flexibility. The shadow-boxes are car- 
ried into the store proper to minimize th 
division line between interior and exterior 
The octagonal jewelry case around the col 
umn is a treatment usually employed in in- 
teriors. A continuous canopy projecting 9 
feet from the building line would provide 
shelter to the prospective customer and a 
the same time would eliminate sun glare anc 
reflections on the plate glass. A corrugated 
frosted glass panel illuminated from behind 
would silhouette the letters. The ceiling of 
the front is carried through over the display 
area in the store proper. It consists of large 
removable “Bevelite-Softone” panels illumi- 
nated from behind. 


t 
| 
| 


Macy's Eepenilion 
Is Postponed 

The elaborate “New Products Show’ 
which R. H. Macy & Co., New York City, 
had planned for a six-week exhibition be- 
ginning in September has been postponed 
The action followed the War Production 
Board's failure to approve the proposed con- 
struction of $125,000 worth of displays, back- 
grounds, lighting fixtures, ete. on the 
grounds that critical materials would be 1n- 
volved. It is hoped that the exhibit can 
be re-scheduled for early in 1946. 





Complete Remodeling 
For Fixture Mart 

The entire main floor of The Fixture Mart, 
Inc., 314 West Jackson boulevard, Chicago, 
has been completely remodeled into an at- 
tractive showroom. Mannequins are shown 
in separate settings, while the overhead lias 
been given a shadowbox treatment. 





Display Head Named 
By Tailored Woman 

The Tailored Woman, Inc., New York 
City, has appointed Alfredo Fanelli as «1s- 
play manager. He was formerly in chargt 
of interior display at Martin's, Brook'yn, 
and prior to that time was on the dis)'ay 
staff of Tailored Woman. 
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Member of NADI 


Natural Creations 


are nature's creations 


Stylized, frosted Magnolia tree makes a very attrac- 
tive unit — we specialize in all types of Christmas 


trees and ledge units. 


NATURAL CREATIONS 


Display Materials and Showrooms 


241 East 36th St.. New York City 16 










WE INVITE AN OPPORTUNITY 
TO HELP WITH YOUR PROBLEMS 

































e The High-Sign of 


REAL SERVICE 


The handclasp is the age-old symbol of friendship and hospitality. 
So when we greet displaymen here at our showrooms or when our 
representatives call at their stores we feel a sincerity which we 
cherish and which emphasizes our obligation to maintain the same 
high standard of service that has built the house of Siegel to its 
present eminence in the display business. 


At this time we are extremely fortunate in showing for the first time many new 
creations in display fixtures and novelties. These are the result of our close 
contact with the display market. 


Visit us when you are in New York City, or write 











We are distributors for 


DURABLE DORABLE DEB 
MANNEQUINS 


—the bewitching juniors that are 
just what you've been looking for; 
see them for yourself in all their 


charm and grace. 


or phone us about your display requirements. 


MANNEQUINS ... FIXTURES ... FORMS... SPECIALTIES 
RACKS ... PLASTIC, WOOD AND COMPOSITION NOVELTIES 


NAT SIEGEL 


39 West 37th St., New York 18, N. Y. 






































CHROME! 


Metal Racks 
Metal Stands 


AND 


Display Forms 


BY 





QUENSELL 
DISPLAYS, Inc. 


71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 


Rudy Quensell 
Formerly of 


Palmenberg's 


WRITE 
FOR NEW 
CATALOGUE 
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Accentuate the Natural: 


WITH 


YUCCA 
POLES 


These 
an ideal “as 
be used for 


etc. Sizes 





We 
tropical 


also c 


items. 





durable 


available, 
Immediate shipment. 


arry a 
imports 
BAMBOO 
GRASS MATS, PANDANUS 


is” display 


fabricating 





lightwe 


1” to 6” 


complete 
suitable 


pole 


3” Diameter x 9’ 
Special $2.40 


ight poles are 
item, or may 
trees, fences, 


diameter. 





line of 
for display 
s, handwoven 
braid 





TROPICRAFT 


930 


SUTTER S$ 


SAN FRANCISCO 2. — 
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Call It The Power 
| Of Display 

From Cleveland comes the story of Lester 
Brown, proprietor of Brown’s Quality Mar- 
ket, whose display proved irresistible. Brown 
installed a display featuring vanity 
containing eight packages of cigarettes each, 
mixed with bottles of wine to which pack- 


boxes 


ages of cigarettes had been tied. The re- 
sponse was prompt; police report that at 
2:20 a. m. someone tossed a brick through 
the window and escaped with two vanity 
boxes and one bottle of wine — plus, of 
course, the cigarettes. 


Coordinated Program 
In Hurley Modernization 


Initiating a long range postwar program, 


W. L. Hurley & Co. has retained Robert 
Heller Associates, Inc., New York City, to 
modernize the main department store on 


Broadway and Pine streets in Camden, N. J. 
The program will be a completely related 
one, and will concern itself with coordinated 
plans for merchandise floors and display, as 
well as a completely modernized store front. 
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FOR DISPLAY 


OF 
eBLOUSES 
e SWEATERS 
eCOAT 
eS UIT 
eDRESSE 


IT’S 


TANIA 





No. 102—$2.85 


11 DIFFERENT STYLES TO SUIT 
EVERY TASTE AND PURPOSE 


Write for Catalogue today and place your order 
with the originators of those HANDY RELIEF 
DISPLAY-FORMS. 


HERTIE INC. 
RELIEF DISPLAY-FORM MFRS. 
345 West Broadway New York, N. Y. 








by Tony Brinker 





THE DISPLAY PARADE no.7s 











































AS AN ASSIST. 




















TWO TOULOUSE- 
L. BAMBERGER’S, NEW JERSEY. eeer Lana Ae 
EVER Mr ven a IN. AFTER TWO YEARS JO 


DIRECTOR AT DE DE PINNA. HAS BEEN 











STUDIED ART AT COOPER 

UNION AND THE ACADEMY 
OF DESIGN. HIS FIRST LOVE 
WAS TO DESIGN SETS AND 
COSTUMES FOR THE THEATRE. 

. HAD SOME SLIGHT SUCCESS 

AND LOOKS FORWARD TO A 
CHANCE AT IT AGAIN IN LATER 
YEARS. HE DESIGNED DRESSES 
FOR SEVERAL LEADING NEW 
YORK MANUFACTURERS AND 
WAS WITH HATTIE CARNEGIE 
FOR THREE YEARS. 






AY DIRECTOR, 
DE PINNA, NEW YORK CITY 





YES. LAUTREC LIKED 
NIGHT LIF 













LECTING ES AND MODERN ART. | 
PRIZ © PECES IN INCLUDE DER CUSeNE BERMAN AND 
TRECS. ENTERED THE DISPLAY FIELD aes 


DEPARTM' 


ED FRANKLIN SIMON 
PICHENOT. “YEAR LATER tate pen Wee} 
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Unbreakalle.. 
Exgucsctely Modern. 
Hexco LUCITE 

DISPLAYERS 


FOR MAXIMUM 
SHOE DISPLAY ALLURE! 
To enhance the eye-appeal of your qual- 
ity shoe merchandise . . . use u/tra-smart 
displayers of Hexco Lucite. 

All Highly Polished and Buffed Edges 


Hexco LUCITE Prices 
6’, 12°08 16 Shae Seands . . 1... each$ 5.95 





Midget Shoe Stands . ..... perdozen 21.00 
Hand-Bag Easels. ....... per dozen 7.50 
ae ee ee eee each 3.95 
18° Hosiery Stands . -.. each 4.95 


Write TODAY for “HEC HT’ § — Glass” 
wsplayer Circular 


HECHT FIXTURE CO. 


Since 1892 
212 So. FRANKLIN STREET ¢ CHICAGO 6, ILL. 




















Are You 
Ready for Fall? 


Are your manikins eligible for the Fall 
dress parade? They will be if they receive 
the Bridge Refresh treatment. 


"Refresh" is a modern manikin cleaner 
which is all the name implies. It cleans 
and refreshes your manikins which in turn 
really do justice to your new Fall fashions. 


Send for a sample of Refresh and see 
for yourself why we boast of this modern 
manikin cleaner. 


REFRESH 


sells for 


$4 Gal. — $1.25 Qt. 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALIST 














USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
8.00 Per Column Inch — CASH WITH ORDER 


—.... 
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NEW YORK DISPLAYS 
[Continued from page 21] 


ers sits on a very interesting white chair 
that combines a step ladder with a small 
cabinet for the chair back which is further 
functional by being equipped with long hooks 
for a white rake and yellow trowel. The 
cabinet was lined with yellow and the green 
doors were open to reveal a design ot 
vegetables and butterflies painted within. 
Growing plants in white pots appeared on 
both this chair and the shelf of the second 
“ladder-back” chair. Books on gardening 
were handy for the two girls in playsuits, 
and an elegant black plaster rooster painted 
with flowers had a corner in the coarse blue- 
green shavings which covered part of the 
floor. 

In a second display of the “Thousand and 
One Nights” series at Bonwit's, the princess 
in the fairy-tale setting wears a gold negli- 
gee with elaborate and fitting jewelry. She 
rests on an oversized pink toned lavender 
hassock. Luxurious cushions in pink, aqua 
and gold satin, fringed with gold surround 
the hassock. <A vine of white and gold 
papier mache reaches from the hassock to 
the very top of the pale blue backwall. 

A cool pink dress worn by the mannequin 
in a Hattie Carnegie window was drama- 
tized by Display Director Arthur Halpin 
by a cascade of spun glass in shades of blue 
slightly intermingled with palest pink, start 
ing from just above center of a sea-green 
seamless paper panel and carried to the 
foreground of the slightly slanting scroll. 
On the right, the figure proudly emerged 
from the simulated sea foam, while on the 
left and at a higher elevation appeared a 
great papier mache fish with high tropical 
colorings and glistening with silver flitter. 
A strong pink and a royal purple chiffon 
kerchiefs were included in the accessory 
grouping in the right corner of the display. 

“Take the Sun Where you find it” and 
“Sun Shy—At Ease” was the card copy used 
alternately in the six Fifth avenue win 
dows at Saks. For background, Display 
Director Sidney Ring used cloudy blue 
Spaced from the backwall were five colorful 
wide bands carried on a slanting line and 
joining with the white pebble-covered plat- 
form on which the display was carried. 
Fuchsia, off-white, yellow, purple followed 
by the off-white, were the rainbow colors 
of the horizontal bands. Artificial flowers 
from the flower department on the street 
floor were shown in little flower pots spaced 
about the setting and additional flowers 
were shown at the base of the pedestal and 
atop the statue. The window card was in 
high pink and blue and white spots were 
used back of the platform. 


Boyd Gasque Now With 
Selman's, Louisville 

The resignation of Boyd R. Gasque as 
display manager for The Palace, Monroe, 
La., has been announced. He has accepted 
a similar position with H. P. Selman & Co., 
Louisville, following the resignation of Vid 
Rosner and Mrs. Rosner as display manager 
and first assistant, respectively. The Ros 
ners plan on locating in the West, as pre- 
viously noted. Gasque’s successor at The 
4 at this time 


alace has not been determined 
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QUALITY 
CARDBOARD 
SINCE 
1902! 


- 
cage \ 


a) 


A Product of 
CHICAGO CARDBOARD COMPANY 


656-670 W. Washington Blvd. 
CHICAGO 6, «-: ILLINOIS 














FALL 
FOLIAGE! 


FLAME PROOF 


XMAS 
WREATHS 


ROPINGS 
TREES 


ARTS and FLOWERS 


43 W. 56th St., Near 5th Ave. 
New York City 19, N. Y. 
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Accent COLOR 
in Your Displays 


... with CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


* 
* * 
* * 
* * 


If you wish to step up your displays with an extra punch 
... if they lack that certain eye appeal so necessary for 
attractive decoration . . . we believe the answer lies in 
GLASS TINSELS available in Silver, Gold, Red, Blue, Green, 
and Black . . . these can be applied to any surface and 
make it come alive with color and light . . . DIAMOND 
DUST and CRYSTAL BEADS can be sprinkled over any 
color, reflecting the color they cover and adding sparkling 
beauty . .. this extra effect will improve the appearance 
of your displays and create added attraction and interest. 


Send for samples and full information on 
these Sparkling Display Materials NOW. 


* ¥ 
* * 
- 


EDWARD C. BALLOU CO. 


6 VARICK STREET NEW YORK 13. . FT. 











FACT FUN FANTASY Fitted to the window and the season In all mediums 





SOE28.-N YC MU 5-9236 
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SMALL-TOWN DISPLAY 
[Continued from page 38] 


One of the most frequently encount 
phases of small-town display is the ti 
worn idea that no one type of merchar 
should be shown. This is as old-fashi 
an idea as building a modern window ari 
high-top button shoes. Displays that 
body merchandise of like value, color, 
or fabric are good for business in the s 
city, too. Our window policy at Oppenly 
is one of increased sales through more ° 
idea” displays. We frequently give ai 
tire window over to a single item, finding 
this distinguishes our store from others 
at the same time suggests a very definite 
style guidance to the shopper. 

Trifles can not be neglected in the smaller 
city display any more than they can clse 
where. Good display is such a combination 
of arts that nothing can be overlooked \ 
out injuring the effect. That's why an in 
teresting display just doesn’t happen. Trifles 
are many ina display, and though they ar 
seemingly unimportant, they represent. th 


means to an end. For instance, to mention 
a few, the dull task of making certain all 
window merchandise is pressed and looks its 


top value; a window card or caption tol 
lowing through on the original idea; spot 
light ingenuity. Similar details are con 
stant in their demand for attention, and 
there 1s no excuse for the displayman neg 
lecting them—little city or big. 


Cleveland Display Club President 
Praised For Maritime Aid 

The following letter was sent a_ short 
time ago to Frank Collins, display manager 
of The May Company and newly elected 
president of the Cleveland Display Club, b 
Lieut. (jg) Frank DiMarco, regional publi 
relations officer for the War Shipping Ad 
ministration : 

“Betore I depart for my new assignment 
at San Francisco, I would like to tak« 
opportunity to thank you for the many cou 
tesies and valuable cooperation extend 
to the U. S. Maritime Service and to m 
personally. 

“It has been pleasant indeed to work w 


st! 


1 


vou and your organization, and I onl 
that I will find the same enthusiastic and 
cooperative spirit on the West coast 
found in this city. Without the valuab! 
assistance that vou gave so treely in | 

of our recruitment activities, it woul 
have been possible to meet the heavy 
assigned to us in this area.” 


Allison Resigns 
At Franklin Simon's 

The resignation of Robert Allison 
sistant display director for Franklin S 
New York City, has been made know! 
plans are unknown; prior to joint 
store he was a free-lance displayn 


the New York area. 


"'Flexglass" Division 
In New Quarters 
The “Flexglass” and “Flexwood” d 
of the United States Plywood Corp: 
is now located at 55 West 44th street. \ew 
York City 18. 
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DISPLAY ESSENTIALS 


[Continued from page 35] 





display without being conscious of the color 
ot the merchandise. 
ti oday, there is present what the majority 
a of people recognize as a modern trend in 
architecture and art. In architecture the 
tendency is to create impressions of great 
| height by either actual height or optical 
illusions. Displays within the stores, how- 
S ever, have followed the opposite tendency 
\¢ S of the furniture and furnishings towards 
, the low substantial lines. 
I Display fixtures which are used on coun- 
g ters have been shortened or removed alto- 





gether. Large areas of undecorated coun- 


te ters are preterred. Displays which occupy 
the top of the stock cases have evolved into 

Nailer group displays. These displays no longer 
s( function as aerial directories. With the 
lation displays after the group manner much more 
witl merchandise can be displayed. Shoes are 
tn in seen displaved on all floors showing ready- 
Hes to-wear. Accessories are invaluable in these 
When displays of this kind are 
maintained it has been found advisable to 


Att groups. 


ention have the salespeople familiar with the price 
in all of the merchandise displayed on their case. 
ks its This is possible if a small card is made 
tol when it is assembled and left at the case 
spot This also provides a check up on the mer- 
chandise displayed. 
and Special groupings are valuable tor the 
es general appearance of the entire floor. Dec 
rations for special seasons often replace 
the merchandise groups. Easter and Christ 
mas decorations are usually welcome as a 
temporary change. 

A definite policy for price tags on met 
chandise must be established and enforced. 
lected If it is to be the policy ot no visible price 
ub. b tags, arrangements must be made for re 
ubli marking that merchandise before it is re 

\d turned to the selling floor. This is recom 


S 


mended because in most merchandise it 
snment lificult to hide the price tags and_ the 


mly way to be certain that none are visible 
cour is to remove them from the merchandise. 
tend CLEANLINESS—To fully appreciate the 
to me importance of cleanliness in display, it is 
{f display. Ii 
k wit lisplay is maintained to present new fea 


well to review the purpose « 


tures and tell a merchandise story as well 
an is represent the store to the customers it 
hecomes most important that such an instru 
ment of contact be kept as clean as is hu 
manly possible. In the first place, the mer- 
landise which is to be displayed must be 
After the display has 
deen set up the case must be kept as clean 
\iter the 
splay has been arranged it should be in 


bsolutely spotless. 
possible by regular dusting. 


spected for finger marks and smudges which 
Irequently are made during the process of 
irrangement. If forms are used, care must 

ercised that there are no marks vis 
Me on the arms, face, or other exposed 


TIMELINESS IN DISPLAY—The time 
lines. of the displays depends upon the sea 
son and the character of the other displays 
nthe store. Timeliness must be considered 
Displays may be timely in 
relation to the other displays of the store, 
time', in relation to the season or event of 
Community interest. The first interpreta- 
ion alls for cooperation from the display 


In two ways. 
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GROWING 





A new triumph of display art 
conceived by Mileo Studios. 
Be sure to see the complete 
line of Mileo Mannequins— 


they sell merchandise. 


MANNEQUINS 








~4 GIRLS 

















ee 





P.C. MILEO 


7 West 36th Street 





JUST OFF FIFTH AVENUE 


New York 18, N. Y. 





Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wiggers Supplies 


ye 2) 20) 9.0, 21010) 


ARRANJAYS WIG CO., New York city 


Telephone Chelsea 3-8341 











For Victory 
Buy U. S. War 
STAMPS and BONDS 











CEDAR BARK 


e@ CEDAR POLES 

e BIRCH POLES 

e@ CEDAR SLABS 

e BIRD HOUSES 

e@ RUSTIC & BIRCH 
DISPLAYS 

e@ RUSTIC FURNITURE 


RUSTIC FURNITURE CO., Inc. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 








« « « When Writing Advertisers Please Mention DISPLAY WORLD » » » 
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Send for Free Booklet "Taffel Tales” 


TAFFEL BROS. /nc. 


95 MADISON AVENUE «+ NEW YORK 


MERCHANDISE 
° mane PRESENTATION 


>>> tt KX <<< <<< << <<<<<<<< 


PROGRESSIVE 














Just the thing for 


VICTORY DISPLAYS 


and Honor Rolls 


FULL MOULDED PAPIER MACHE 


A quality product; made of best materials; superior to other eagles. Blended Gold Bronze 
Finish—Shield, Red and White Stripes—Blue Stars. Looks like Cast Bronze. Large Size: 
41'%"" Wide—20" High—7" Deep. Single unit, $9.00; three, $8.00 each; six, $7.00 each; 
twelve or more, $6.00 each. Prices f.o.b. Canton. 


OFFERED SUBJECT TO DEPLETION OF PRESENT SUPPLY—SEND YOUR ORDER TODAY! 


PRICE ADVERTISING, 11th & Harrison, Canton 1, Ohio 
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manager in order to have the right i 
mation at the right time. The store w. je} 
requires cooperation of department dis: ja, 
representatives with the display mat 
will have solved the problem of timel 
plays. All displays will be coordinate 

It is the wise display person who 
prets the thoughts of the customers. 
themes as summer sports, hunting trips 
winter furs are in the displays a n 
ahead of the season and they call forth 
tional thought and planning on the p: 
the customer. The fur display whic! 
pears in August creates in the mind 
customer the cooling thoughts of 
rather than the association of hot we 
and turs. The public wants to think 
such things ahead, and the displays 
vide a splendid source of visual possibi 

On the other hand, displays of best 
ing merchandise serve as a reminder t 
customer that the merchandise may b« 
chased in this. store. 

ORIGINALITY IN DISPLAY—TI 
describable something which makes 
people more pleasing than others and 
displays more pleasing than other disp! 
is considered in this paragraph. Displ: 
may be set up in accordance with 
principles of good design, but unless 
is a human, original touch, the display fails 
to hold attention. There is no one 
ready to criticize than the customer. Her 
tofore, mention has been confined to attract 
ing attention to the display, but now 
evolves that attention may be held by 
display. This kind of display is_ strong 
enough to leave a lingering impression i 
the minds of all who have looked at it. It 
is difficult to present a description of th 
qualities which make a display an attra 
tion. It is the quality which prompts a dis 
playman to put a rattle in a baby’s hand in 
stead of on the floor. 

To everyone who has given the matt 
any thought it occurs that after all the sam 
merchandise must be displayed again at 
again, so it is necessary to incorporate 
originality with that merchandise to pro 
duce a display which will have attractior 
value. 

SPACIOUSNESS IN DISPLAY Pet 


haps the most offensive inheritance o! 


t 
modern display person is the tendency on t! 
r 


part of some executives to insist that 
greater part of the merchandise be displaye 
at one time in the display case. To displa 
too much merchandise in a display case tr 
sults in confusion in the mind of. th 
tomer and little attention for the m« 
dise. 

It is deemed wisest now to present 
grouping. If the display is to tell thi 
of blue in the ensemble, let the group « 
of the accessories which are to be dis] 
but only one of each article. For ex 
a grouping for the blue ensemble 
consist of a hat, a pair of shoes, 
gloves, scarf, and a piece of jewelry 
completeness of the grouping will « 
upon the size of the display case, a! 
position of it. 

The position of the case in relat 
other cases, stairways and elevators 
be considered when the display fo 
particular case is being planned. The 
the display case is to the point from 
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he majority of customers will see it, the 
nore detailed the display may be. In this 
nstance detail refers to the amount of very 
small merchandise that will prove effective 
n that display. A case which is to be 
viewed from across large aisles must devote 
ufficient space to merchandise large enough 

» function as the attraction agent and tell 
he story. Small pieces of merchandise, in 
that case, may be used to accentuate other 
nerchandise when an interested customer 
omes close to the case. 

Another important factor in a set up for 
display is the case which is to contain the 
merchandise. If it has a mirror for a back- 
eround it is necessary to remember that 
the mirror will reproduce all the merchan- 
dise displayed. As a result of this duplica- 
tion a display which in a plain case would 
be very spacious will have the appearance 
of being crowded. For example, two pairs 
ot shoes displayed and mirrored present four 
pairs of shoes to the customer who is look- 
ing at the display. This effect is bound 
to be confusing to the eye. 

Smallwares, jewelry, buckles, etc., so fre- 
quently displayed in quantity, often suffer 
from this type of display case. 

It might be noted that the most modern 
stores are eliminating the use of mirror 
backgrounds, not only in their street win- 
dows but also in the departmental display 
cases. Elimination of mirrors is an inex- 
pensive solution to the overcrowded display 
and should be given serious consideration. 


Darling Announces 
New Chicago Office 

phe iL. A. 
Mich., announces that Erich O. Schwengel 
has joined the company as manager of the 
new Chicago office which will be opened in 
the near future. A temporary office is being 
opened in Room 202, Adams-Franklin build- 
ing, 222 West Adams street. 


—Erich Schwengel— 


chwengel is well known in display cir- 
. having been display manager of T. A. 
pman Company and more recently assist- 
publicity director for Gimbel’s, both of 
waukee. He was associated with Mont- 
ery Ward & Co. for one and one-half 
s, from which he gained valuable chain 

experience. Schwengel was the first 
ident and an organizer of the Milwaukee 
lay Club. 
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transparent velvet shelves. 


R201 
18" Long, 9%" Wide, 8%" High 
Each $7.00 


314 W. JACKSON BLVD. 


Made of wood well constructed 3 step jewelry displayers. 


SOME OF THE HUNDREDS OF ITEMS MADE EXCLUSIVELY FOR US 


LY 
i 


Prima vera finish front with black 


ALL STEPS ARE 3" WIDE 


0202 
22" Long, 914" Wide, 8%" High 
Each $8.00 


THE FIXTURE MART, INC. 


CHICAGO 6, ILL. 


MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 


Our G32 Sixty Page Catalog is FREE for the Asking 





Darling Company, Bronson, 





Use Your Ingenuity 


Clever handcraft original A-1 veneers’ by 
PLASTEX make for more exquisite window 
backgrounds anywhere—today, tomorrow and 
ilways 


Want something unique, entirely different 


for your back to school—county fair—Christ 
mas displays? 

Order these leaders now Serpentine and 
Miniature brick with sanded raised mortar 
joints. Same unvarying craftsmanship; same 
heavy backing of 50, 60, 70 Kraft for rugged 
ness and appearance. 


BRICK: in miniature 11% in. by 43¢ in. for 
small dimension units, Serpentine for the 
modern touch, Common, Flemish, Her- 
ringbone (sanded or sunken joints). 

STONE: Jaspe, Ashlar, Random, Flagstone 
(sanded, sunken or grass joints). 

SLATE: Natural and novelty finishes (sand- 
ed, sunken or grass finishes). 

WOOD: Stained and limed finishes. 

BARK: Fibre board or Kraft paper backed. 


OROTEX: Oil flat handbrushed, hand stip- 
pled, gold finish over 20 selected colors. 
LIGNOTEX: Natural Cedar, Pine or Beech 
particles over harmonizing ground colors. 
DIAMOTEX: Xmas backgrounds of distinc- 
tive beauty. Snow white crystal and 
feathery frost effects over flat colors of 
Xmas red, blue, green and ivory black. 


Sold in sheets 3' x 8' or Rolls 3' x 24' 


Plastex Decorative Products 
269 CANAL ST. NEW YORK CITY 13 











News 


24 EXCLUSIVE 
DISPLAY PAPERS 


We are now offering a distinctive 
line of wool flock and metallic 
pressed display papers. Sold for 
exclusive use in each city. Write 
at once for full information. 


CONSULT US FOR 
ALL YOUR DISPLAY NEEDS 


You will find us in position to supply 
most of your display needs. We 
have on hand adequate stocks of 
most items, including: 
e@FIXTURES e@ LEATHERETTES 
e@FABRICS e@ PAPERS 
e@FLOWERS @e MANNEQUINS 
@BARK @NOSEAM 
eSNOW, ETC. 


JOS. E. PODGOR CO., Inc. 








Complete Display Suppliers 


618 MARKET ST. PHILADELPHIA 6, PA. 








St. Louis Display Guild 
Has Buffet Dinner 

Members of the St. Louis Display Guild 
met the evening of August 14 at the De Soto 
hotel for a buffet dinner. The occasion was 
the first meeting of the new fiscal year and 
was well attended. 


Tackney Leaves Display 
For Another Field 

EK. H. Tackney, display manager for the 
Tool Shop Sporting Goods Company, Detroit, 
has resigned as of August 20 in order to be 
come editor of the “Adcrafter’ and co 
manager of the Adcraft Club of Detroit 
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NEW YORK 








\ distinctive Panels 
make sales-winning 


flutumn displays. 


e222 AT YOUR WHOLESALERS a2ece 


“‘Buy Reyburn’s - And You Buy The Best’”’ 
THE REYBURN MANUFACTURING CO., INC. 


PHILADELPHIA 


DISPLAY WORLD 
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Expert Installation Service 
COSMETIC and JEWELRY DISPLAYS 
OUR SPECIALTY 


Covering Utica, Rome, Syracuse and Rochester 


ROME DISPLAY SERVICE 


1022 W. DOMINICK ST. ROME, N. Y. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 

















USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 








THAYER & CHANDLER AIRBRUSH 


or the partici ular artist 


Send for Catalog $2 


THAYER ¢ CHANDLER 
O10 _W.VAN BUREN ST. 





CHICAGQ.,ILL 


| capable legs. 


| a little 


example of the use of ‘“Pepsodent.” lhe 

eyes are glass and the make-up is a bit 

florid, denoting health, no doubt. Now all 

in all, she was a very sweet girl; probably 

| her name was “Dolly.” Her purpose was 
exactly like a real person, every 


|} to look 


| sophisticated 
| houette 


| today is 


| stores have 


call 


In women’s mannequins the size is usually 


|} made 
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FIXTURES AND MANNEQUINS 
44] 


in a contin 


[Continued from page 
not learn if the fixtures are 
state of confusion. 

I have left man 
of display, u 


You may wonder why 
quins, the “glamour girls” 
last. 

We decided that the best way to p 
out why the same mannequins can not 
used for a lifetime, why we need new n 
display apparel prop: 
old with the n 
On \ 


25 Ve 


figures to 
to contrast the 
alike 
left you see a window 
ago. She stands on a pair 
Her body is 
the knees. not a 
difference between her hipline, 


erm 
would be 
as possible. 
“dummy” ot 
of very stu 


dressed as nearly 


“fastened on’ 
great 
waistline 
As you can plainly see, her elb 
no doubt, 
sleeve dri 


There’s deal 
bosom. 
feature, 
short 


are adjustable, a fine 
gruesome in a 
don't miss the 
of her day. Her 

It fastens onto the 
wax. The hair is 
the teeth are 


Please 
manner 
work of art. 
is made of 
are the evelashes, 


head is the 
body 


her face carefully 


aware of her human likeness 


detail of 


make you 


Now on your right is an up-to-the-minute 


reproduction of today’s sil 
and tashion in women. 
quin of stiff and 
too exact in the detail of her rounded, bul 
ing eyes and real hair, her 
and wax-like skin; the 
a good background for 


The manne 


vesterday was 


window | lady 
clothes. 


Men's mannequins are becoming increas 
In the past they bore quit 
all large men’ 


use. The 


ingly important. 


a stigma, but today almost 
succumbed to their 
even have 


them, 


“Stylish stouts” or 
“short 48s” or something. 
14, which | 


to show 


with clever manipulation can 
sizes 12, 14, 16. There at 
women’s sizes used, 18 or 20. 


the. “EE, is 


a few 


Junior miss mannequins, 
have 


are always made to suit the 


Sizes, become very 


action 





fingers posed in the 


rr al 


real and so 
an excellent 


emphasized to 


rigid and 
dilated nostrils 


her smart 


whatever men 


De 


important. The) 
and verve 


mixed with glamour that make up the junto! 


miss. 

Newest of the new is the teen-age 
nequins. They must take the clothes that 
the younger crowd or high school girls want 
to wear, but they must still retain the 
charm that appeals to the mothe 
usually shops with the teen-ager. 


And last but very important are child 
mannequins. They range from size 2 | 
up to 14 and 16 in both boys and girls 

These glamour people of the display \ 
can overestimated in their in 
tance. In fact, have beet 
impressed with them in the past few 
that they have invited 
quins—to step right out of the windows 
the interior of the store to become sales 


not be 
merchants 


them—the mamre- 
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nd they really have qualified. You'd know 
if you checked into any display depart- 
ent for a brief interval and counted the 
umber of times someone has to be sent to 
e floors to “take off’ a dress or coat or 
it for a customer. 
To sum it all up, merchandise can not 
talk; it must be glorified or dramatized and 
e can't glorify or dramatize it by suspend- 
g it on sky hooks or raising it off the floor 
by levitation or magic. We must have con- 
crete props—functional, pleasing to the eye, 
suitable to the merchandise and the store 
and up to the minute in design. 


Montreal Display Firm 
Opens New Showroom 

One of the most attractive display equip- 
ment show rooms in the industry has been 
opened by Miller's Display Fixtures Regd., 
Montreal. It was designed by Samuel Lie- 
berman, well-known displayman, who used 
practically all of the materials and merchan- 
dise handled by Miller's in producing the 
striking and unusual effects. Dramatic 
grouping of mannequins, together with the 
distinctive arrangements of display mate- 
rials, have attracted wide attention from 
displaymen both in Canada and the United 
States. 

In addition to the showroom, Miller's has 
three other floors, including a large ware- 
house, shipping department, and receiving 
depot, covering an area of 5,700) square 
feet. 

I. Miller, head of the firm, will celebrate 
his twentieth year in the display business 
this year. Representatives of the firm = in- 
clude S. Cohen, sales representative in On- 
tario; Samuel Lieberman, sales representa- 
tive, Province of Quebec and Maritimes; 
Mack Kearns, western sales manager; Fave 
Perminter, in charge of the Montreal office, 
and Ernie Buckingham, in charge of pro 
duction. 


Swivelier Introduces 
"Grounded Work-Lites" 


\n improved type of “Work-Lite,” tor at- 
tachment t 
nounced by the Swivelier Company, 30 
Irving place, New York City 3. In place 


» benches, desks, ete. is an 


of the usual cord and cap, this unit comes 
with Greenfield cable and leads, for direct 
attachment to outlet box or transformer, 
thus “grounding” the entire unit. This unit 
is available in a choice of arm-lengths and 
types of shade. 


Displays Available 
For Local Campaigns 
lhe Display Corporation, 357 East Erie 


et, Milwaukee 2, has placed on the mar- 


s 


ket displays designed for use with local 
War Fund and Community Chest drives. 
Done in three dimensions, the units can be 
nished with the exact name of the local 
campaign. In addition, a colorful Com- 
minity Chest display adapting the red feath- 
er, which has become the symbol for the 
drive in many cities, has been designed to 
drimatize the campaign effectively. The 
her is 7 feet in length, of papier mache. 
unit offers many possibilities in the way 
lisplay. 
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Send for your copy of our 


new fall catalogue of man- 











nequins and wigs. 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37TH STREET NEW YORK CITY, N. Y. 
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ALLIED DISPLAY MATERIALS, INC. 


65 MADISON AVE. @ NEW YORK 16, N. Y. 
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RICHARD ROWLAND 


Display Dogs-- All Kinds--All Finishes 
117 Macdougal St.--New York 12,N. Y. 


























for case trims. 





AN ENTIRELY NEW LINE OF 


FALL AND CHRISTMAS 
DISPLAY PAPERS 


Now on display in our New York showrooms. Be sure to visit us 
when in New York. 


Our Christmas line is the biggest we have ever offered in both 
50-inch and 107-inch widths for backgrounds and 26-inch width 


MANY COLORFUL AND SPARKLING NEW DESIGNS IN 
SILVER, TINSEL and COLOR. 


AVAILABLE ALSO IN NEW PASTEL CHRISTMAS COLORS. 


A catalog showing the Christmas and Fall lines is ready NOW. 
Write for your copy. 


DINGLEMAN-WOLFF CoO. 


112 W. 42D STREET 


NEW YORK CITY 18 














Send for the 


“In 1891 









»AIR BRUSH 


f CATALOG 
THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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THINK THIS OVER 
[Continued from page 42] 

| ers, furniture—and have done a very 

| cellent business on monuments. In tf 
within a year and a half we have develo; -d 
it to where we are prominent in that fi 
Intelligent promotion has been largely 


sponsible for these alien lines. Display 5 
proved its worth during these years at 
Jenkins.” He further states: “Kansas | 


can well be proud of its window displ. ys 
with past masters such as Al Butterwo 

John Taylor, Hi Grider, Kansas Power & 
Light Company; A. Frederiksen, Klit 

| Don Kester, Rothschild’s; Vern Davis, Fal- 
| ace; Howard at Emery-Bird-Thayer; H 

| old Gale, Woolf Brothers.; H. Garfinkle, 
| another old timer doing his stuff at the Mis- 
| souri; Frank Mann, Berkson’s, and many 
| others all doing a grand job.” And then this 
| gem of an item that comes through so sel- 
| dom in any letter. Frank winds up wit! 
this: “The week prior to the arrival of Gen 





| Ike Eisenhower, a luncheon was given at 
| the K. C. club to discuss the possibility of 
| building a series of floats depicting the lif 
| and success of Ike. After much talk pr 
| and con it was decided that the time was too 
| short to do due justice to the assignment 

Anyhow, the pay-off was that Abilene, Kan 

the home of the general, did it in an effec- 
| tive manner judging by the news reels that 
covered the event. Too big a job for ex 
perts, but aptly executed by the home town 


| natives. Think that over.” 


Tri-Dimensional Signs 
For St. Louis Station 

Three-dimensional signs, of the type ta 
miliar to everyone who has passed throug! 
Grand Central station, New York City, are 
now installed in the Union station in St 
Louis; this is the third terminal to use the 
signs, the other one being in Washing- 
ton, .-C. 

The national advertiser signs are approx 
imately 9 by 7 feet in size, and are done 1 
full color. The Diorama Corporation 0! 
\merica, New York City, does the design 
ing and construction. 


Cincinnati Displaymen 
Attend Get-Together 

A goodly number of Cincinnati displaymen 
were the guests of the Reinermann Fixture 
Company, local display house, at a_ get 
together party the night of August 7 he 
meeting was held at Trudy’s Grill, | 
Springs, Ky.; the grill is owned by a forme! 
displayman, Al Bankemper, who for 
vears was in charge of display for The 


Paris, Cincinnat. 


St. Claire Manages Display 
For Sears, Dallas 


Following the resignation of John 


the position of display manager at 5 
Roebuck & Co., Dallas, is being fille 
W. E. St. Claire. Stiff, as previously 1 
is now display manager for Gus Blass ¢ 
pany, Little Rock. 
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. 
Vandervoort Holiday Routine 
Explained By Hockaday 

How Scruggs-Vandervoort & Barney's 
Christmas displays are planned was ex- 
plained before the St. Louis Display Clinic 
hy Hugh Hockaday, of the store’s display 
staff : 

“Of all our seasonable and promotional 
windows, the ones that involve the most 
work, the greatest expense and biggest re- 
turns are the Christmas windows. During 
normal times we start those windows about 
the first of September and by the Saturday 
before Thanksgiving, which is a traditional 
day in St. Louis for the toy opening, we 
have created five 22-foot mechanical win- 
dows and the toy department show. The 
elapsed time is a matter of some 10 weeks. 


“When you ask what comprises a good 
Christmas window, you may expect as many 
opinions on the subject as there are people 
asked, and most of them different. At Van- 
dervoort’s we have always endeavored tu 
create a good humored contact between the 
customer on the street, and the store. We 
try to appeal to children. We must also 
appeal to the grown-ups, who have to bring 
them downtown. We have been accused at 
times of catering to the grown-ups, but we 
have tried to reach the children who are the 
most important factor in the Christmas pic 
ture. 

“In the selection of subjects and themes 
for our Christmas windows, we bear in mind 
certain facts which to us seem important. 
St. Louis is a traditional town, a place that 
likes Christmas to be a time of Christmas 
stockings, Christmas trees, Santa Claus and 
all the old-time things that make our Amer- 
ican Christmas what it is. Because we be- 
lieve this, too, we have stuck to homely, 
picturesque things such as ‘Santa Claus on 
the farm,’ ‘Santa Claus at the Country 
Store,’ etc., as our display themes. We have 
heard more than one interested onlooker re- 
mark—Why, when I was a boy, we used 
to have an old broken pitchfork like that,’ 
and so on. 


“The personnel at our store have often 
been asked this question, ‘Who is responsi- 
ble for your Christmas windows?’ For me 
to say any one person is responsible for the 
windows is an untrue as it is unfair, because 
that is not the way the windows are con 
structed at  Vandervoort’s. Right after 
Christmas, Mrs. Grace Everest, display d1- 
rector, calls a meeting of her entire depart 
nent for an open forum on the question 
What are we going to do next year?’ Every 
ne of us has ideas which are freely tossed 

to the meeting and discussed pro and con 

n the light of results from the Christmas 

ist past. When we have decided the theme 

r the ‘corner’ window next Christmas, we 

ally get down to business For many 


eeks thereafter, the principal subject for 


tudio discussion is possible movements and 
imbinations of figures for the next Christ 
as window. When the contemplated win 
ws have assumed some coherent, tangible 
ape, then sketches are made for presenta- 
m and discussion at another meeting 
hen the sketches are approved to embody 
ssible changes or additions—then the ac- 


al work can commence.” 
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For Xmas---WINDOW HEIGHT---COLORFUL MURALS 


No. 700 
SANTA MURAL 
Size: 

40” wide x 90” high 
A masterpiece of ex- 
pression strikingly proc- 
essed in nine colors on 
seamless paper. Predom- 
inating colors — Xmas 
red Santa, gold desk, 
Xmas green wreath and 


border Price $6.95 ea. 


No. 701 
BELLS MURALETTE 


Size: 


20” wide x 90” high 


A joyful portrayal of 
bells, holly and ribbon 
attractively screened in 
nine colors on seamless 
paper. Predominating 
colors—Red, white and 
blue bells, green holly, 
red berries, Xmas green 
background. Price for 
pair $6.95 


WRITE FOR 
XMAS CATALOGS 


DISPLAY MANUFACTURERS MART, inc. a Se ae 


NEW YORK 1, N.Y 


“Everything jor Display” Wisconsin 7-680 








MANNIQUINS 


for the price of 


TWO 


Write for literature 


While present steck lasts .. . Modern, beautifully constructed figures 
due to fortunate connection. with adjustable arms, split wrists and 


REGULAR $125 MANNIQUINS J unterchangennt light weight, two-piece 
ennai by master exeltemen $89.50 bodies Juniors, misses, and teen age 


| Choice of colors and hairdos Prompt 


GROUP OF THREE $250.00 9. —sttelivery 


MIDWEST MANNIQUIN DISPLAYS 


532 N. WATER STREET Visit Our Beautful Showrooms MILWAUKEE 2, WIS. 
Manniquins @ Racks @ Decorative Display Material @ Metal, Wood, and Lucite Displayers 








NATURAL WOOD LETTERS 


For Victory 
- Window Name Plates, Store Directional 
Buy U. S. War Signs, Desk Name Plates Made to Order 


STAMPS and BONDS DISPLAY CRAFT 


963 Lake Dr., S. E., Grand Rapids 6, Mich. 























ALLIED 








All types of flags for window 
and store display purposes. 
Immediate deliveries in all 
and materials — gros- 
grain taffeta, and 


standard bunting. Also, spe- 


sizes 


rayon, 


cial sizes and types made to 


order. Send today for 


TRATED CATALOGUE 
AND PRICE 
LIST 


Flags of Allied na- 


tions, individually 



















and in matched 






sets—all sizes. 
Write for our 


prices today. 








































A G-R-R-AND 
PURCHASE, MON! 


YOU'RE RIGHT, SANDY. DELTA 
BRUSHES ARE DESIGNED 
RIGHT TO SAVE YOU TIME 
AND TROUBLE... BUILT RIGHT 
TO GIVE THEM LONG LIFE . . 

PRICED RIGHT TO 

SAVE YOU MONEY. 


DELTA BRUSH MFG. CORP., 119 BLEECKER ST., N. Y. C. 12 
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I beg to congratulate you with the victory 
on Germany and accept my _ best 
thanks for your people for their assistance 
German gangster 


please 
to make us free of the 
methods. I shall not give a description of 
the evils we had to bear all the five years. 
your press shall have informed you 
documentary. are at liberty; that 
starting to work again as soon 
this. 

received DISPLAY 
I shall be glad 


send me the 


Surely 
Now we 
is, we are 
as circumstances will allow 

Before the 
WORLD as a 


to learn if it 


war | 
subscriber. 
is possible to 
monthly issue again and which are the pres- 
Awaiting the favor of your reply. 
Gaaspstratt 81, Amsterdam, 


ent terms. 
FE. Marcuse, 
Holland. 


Greetings and salutations trom the good 


old U. S. A.; after 25 months in the South- 


west Pacific, it certainly is a grand and 


glorious feeling to be back. 


[ got my 30 days’ leave and have now 
been assigned as personnel officer, U.S. 
Navy Recruiting Station, Seattle. The 


duration, 
able to get 
will be 


chances are I'll be here for the 
but if all 


out about 


well I may be 


April of 
back 


POS 
next vear. It 


swell to get to peddling my gadgets 
again 
My tamuily 


enjoyed 


wonderful health and 


during 


was in 
we really ourselves leave. 

I wonder if you would please have my 
address changed so DISPLAY WORLD will 
reach me I just arrived here yester- 
day Lt. Comdr. I. K. Stevenson, Personnel 
Officer, — | S. Navy Station, 


Seattle 


here. 
Receiving 


At last V-E day has 
again looking 

activities. We 
business 


arrived, and we are 
forward to renewing 


had to close 


ONC 
our peacetime 


down our display supply nearly 


three years ago when we found it was im- 


possible to obtain any further supphes from 


overseas and all our available stocks were 
eagerly bought out by the stores. 
The position today is that we have to 


commence from zero as regards stocks, and 


we are in the market for practically every 
display requirement as soon as shipping fa 
available \s vou 


contacts in 


cilities are may remem 


have your 


but it would help us considerably 


ber, we numerous 
country, 
if we could have a large supply of the latest 
would ask you to assist 
Would 


enough to pass on our name to the manu 
interested in the 


catalogues and we 


vou be goo 


us in this connection. 


facturers who would. be 
South African market? 
coming to the States 


will be a 


The writer intends 
to do the 


few months vet 


buying, but. it 
before the shipping 
In the meantime, 


actual 
posi- 
tion will warrant this trip. 
with the aid of the latest 
program. We 


catalogues 
we could have 
continued throughout the war to study the 


in DISPLAY WORLD, and 


map out a 


advertisements 
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Flocked leaves 8”’x15” and 10”x24” 
in orange and tan... green 
veins ... Fall leaves and wood 
chips included 4.50 (4 for 15.75) 


| DOERR ae a 


Second and Massie Sts., Porsmouth, Ohio 








EFFECT OF LEATHER 


. . » Price of Paper 


WITH 





A CLOPAY 
PRODUCT 






Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects «i 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


ST. LOUIS, MO. 


1629 LOCUST ST. 
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is a guide to you the following are just 
i few of the names of suppliers in which 
ve are interested. ... 

We would be happy to be guided by you 
s to when you consider the best time to 
irrive in the States for the writer to attend 
is many conventions as possible to enable 
im to meet the greatest number of sup- 
liers—Charles Field & Co., P. O. Box 1668, 


Johannesburg, South Africa. 


Enclosed is the regular fee for a year's 
subscription to DISPLAY WORLD. I am 
in charge of an army display department 
run for the benefit of soldiers returning from 
overseas. I, myself, just returned after 
completing a 37-month tour of duty in the 
South Pacific, so know this type of work 
here 1s greatly appreciated by all, and your 
magazine will help to put it across —Harold 
C. Farmer, W. O. 19 W-2123438, Informa- 
tion & Education, AG & SF Redistribution 
Sta., Hot Springs, Ark. 


Enclosed find check for DISPLAY 
WORLD. It surely feels swell reading it 
and | hope like hell to go back to that pro- 
fession again. You people are doing a swell 
job with your magazine; I like it. Let's hope 
that I don’t have to renew it again from 
over here—perhaps farther East, or still bet- 
ter back in the old USA, my ultimate aim. 
T/Set. Leo Pfeifer, 32231698, Co. A, 253rd 
Inf.. APO 410, c/o Postmaster, New York 
City. 


Perhaps your readers would be interested 
in hearing what a displayman can do with 
a small budget, in a small department store 
in a city of not over 15,000 inhabitants. The 
store is Gail G. Grant, Inc., in Painesville, 
Ohio, and the budget with which I work 
ranges from $300 to $400 a vear. 

Because the budget 1s small, I can not 
utilize ready-made backgrounds and_= props. 
Instead, mine are made with lumber from 
crates, tubes on which linoleum is_ rolled, 
together with a few sheets of wallboard. 
These backgrounds are torn down and _ re- 
assembled many times, then painted and re 
decorated to give them a new “face.” Nat 
urally, there are some materials I must buy, 
such as paint, and the various items that 
constitute a displayman’s working equipment 
When a new mannequin must be bought, or 
materials for “special” windows are needed, 
other purchases are impossible in order for 
ne to stay within the budget. But even 
this can be surmounted. In my workroom 
are flowers and sprays that were bought as 

back as 10 vears. These I have retinted 
otten and use them in such a way that the 
blic can not recognize them as “old stuff.” 

In May of this vear our store undertook 

bring California to this Midwest town 

was a sales promotion of California styles 
| of the six display windows were used for 
purpose. But the one that received 
most attention and comment was. the 
composed mostly of salvaged materials 

e background was a talse “front” of a 

‘-story stucco building. The only new 
material was a sheet of wallboard for the 

ll. The tiling for the roof I made by 

itting and painting cardboard tubes. The 

ssion door was a much-used piece of ply- 
od, repainted. The hinges were made 
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Important Announcement 





Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's Men's and Children's Models 


For Delivery in 


THREE WEEKS 


Or Less, If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


257 W. t7eh ST. NEW YORK CITY 


THE FIXTURE MART, Inc. SHUR-NUFF DISPLAY MATERIALS 
314 W. Jackson Blvd., Chicago 600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 














Flexible 
Rustic Picket Fence 


Ideal for Fall Sportswear Promotions 
Smart Background for 
Artificial Flowers and Foliage 


Christmas 





Made of Michigan Cedar with bark removed. 
Pickets are woven together with galvanized wire. 
Light weight—shipped in rolls. 


THREE SIZES 


3 Ft. 10 In. High—$18.50 per 10-Ft. Roll 
. . . AT LYNN DISPLAY 5 Ft. High— 22.50 per 10-Ft. Roll 


17 W. 45TH ST. 6 Ft. 6 In. High— 25.50 per 10-Ft. Roll 


Nyc W.C. HURLOCK 


4105 Taylor Avenue Drexel Hill, Pa. 
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Opportunity Exchange 








357 E. Erie St. 


SALESMEN TO TAKE OVER 
NEW YORK AND CHICAGO TERRITORY 


Unusually attractive proposition for seasoned salesmen accus- 
tomed to selling the finest display products. Long line ranging 
from top notch custom units to low cost continuous service 
plan. Unlimited future with fast growing organization. 


DISPLAY CORPORATION 


Milwaukee 2, Wis. 








FOR SALE 
One-Third to One-Half Price 


10—Christmas windows with 28 
Staples Smith %% lifesize fig- 
ures and shop front back- 
grounds. 
|—Christmas mechanical Mer- 
ry-Go-Round. 9’ diameter, 9’ 
high. Complete with horses 
and seats. 

10—Christmas Silvestri church 
steeple units (page 39, De- 
cember Display World). 

29—Christmas tree displays, 6 
to 12’ high (page 15, Decem- 
ber Display World). 


Perfect condition. Photos of all 
windows with prices, etc., sent 
on request. 


O’DAY FOR DISPLAY 
7291, S. Hill Street 
Los Angeles 14, Calif. 


WEST COAST AGENCY 


Interested in handling window display 
and related products on commission or 
jobbing basis. Well-established firm with 
discerning clientele and facilities capable 
of wide expansion. 


Address **A. W.”’ 


Care DISPLAY WORLD 


DISPLAYMAN 


We have an opportunity for a young man, 
under 40, who has had the sound ground- 
work of experience under a capable exec- 
utive in store display and window trim 
for men’s and women’s clothing, and who 
is ready to step ahead in charge of a 
department. We want a man who is up- 
to-date in new ideas and methods and 
who wants a chance to try them out. 
Good taste and modern approach are im- 
perative. Location is in Los Angeles. 
Send as full information as possible in 
first letter. 


Address “‘N. L. T.” 


Care DISPLAY WORLD 




















Thoroughly Experienced, Well-Trained 
and Capable 


Display Man - Advertising Man 
Showcard Writer 

Desires position with progressive store. 

Have been with present firm a number 


of years. Position must be permanent and 
salary good. 


Address “‘R. B.”’ 


Care DISPLAY WORLD 


Display Designer Wanted 


Large Chicago manufacturer of perma- 
nent advertising displays and dealer helps 
has opening for a designer with experi- 
ence in wood, metal, plastics, glass. Fine 
opportunity and good future for the right 
man. Give full details in first letter. 


Harve Ferrill 
Care DISPLAY WORLD 














DISPLAY MANAGER 
AVAILABLE 


With 18 years of successful display expe- 
rience in high-grade women’s and men's 
specialty and department. stores. 
Competent to design, create and execute 
modern displays with proven selling ap- 
peal. At present, connected with nation- 
ally known, leading specialty store. Con- 
fidential Excellent references 


Address “R. N.”’ 


Care DISPLAY WORLD 





WANTED IMMEDIATELY 
By large department store in a city of 
50,000, assistant displayman who has had 
experience and one who can also make 
cards. Good opportunity for the right 
man for rapid advancement at a good 
starting salary. Apply direct by mail to 
S. Holstine, giving references. Would like 
someone who can take over job within 
30 days. 


THE LEADER STORE 


LIMA, OHIO 


SALESMAN OR BROKER 


For advertising displays (cardboard, wood, etc.) 
Exclusive East, Midwest, and West Coast terri 
tories. Imperative you have substantial top 
flight clientele of manufacturers of nationally 
advertised products. This organization outstand 
ing in creative designing and construction. In 
position to render exceptional service on vol 
ume. State current yearly volume, whom rep 
resenting, age, family status, availability 


L. A. Sauer, Display Corp. 


357 E. Erie St. Milwaukee, Wis. 














FOR SALE 
Mechanical Christmas display and other Christ 
mas display items at very reasonable prices 
Immediate delivery. Write for details to 


ANDREW MATZER 
Display Manager, ROLLMAN’S 
Cincinnati, Ohio 











Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 


you how. Write for circulars. 
WILL H. BATES, Box 101, Ellsworth, Il. 








DISPLAYMAN 


Young displayman who seeks large op 
portunity and a real chance to grow with 
progressive company. Permanent if abil- 
itv is proven. Write experience, age in 
application. 





NATIONAL STORES CORP. 


Third and Deaderick St. 
Nashville, Tenn. 
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SALESMAN OR BROKER 


advertising displays (cardboard, wood, etc.) 


West Coast terri 
substantial top 
nationally 


‘lusive East Coast and 
ies. Iniperative have 
ht clientele of manufacturers of 
ertised products. This organization outstand 
in creative designing and construction In 


you 


sition to render exceptional service on vol 
State current yearly volume, whom rep 
enting, age, family status, availability. 


L. A. Sauer, Display Corp. 


357 E. Erie St. Milwaukee, Wis. 





Get Sparkling Dis 


e DIAMOND DUST 
e SILVER FLITTER 
e CRYSTAL BEADS 
e GLASS TINSEL 


Gold, 


with 


Glass Tinsel is available in Silver, 
4 Blue, Green, Red and Black 


, Prices and samples furnished upon request 


;EMPIRE TINSEL & BALLOTINI CO. 


1265 Broadway New York, N. Y. 














DISPLAYMAN WANTED 


with high- 

store ; 4 
windows; pleasant working conditions. 
Sal- 


Good, permanent position 


grade women’s | specialty 
Thriving city near Louisville, Ky. 


ary $75 week. 


Helman’s Fashion Center 
NEW ALBANY, KY. 








WANTED 
Display Manager 


MORRIS B. SACHS, CHICAGO, offers 


a splendid opportunity to capable man 
experienced in window and interior dis- 
plays for outstanding retail store. In re- 


plying, give complete experience and full 
particulars. 
MORRIS B. SACHS 


6638 SOUTH HALSTED STREET 
CHICAGO 








TRAVELING SALESMEN 


Only experienced, required for attractive 
line in display fixtures (Lucite). Now in 


big demand. High commission, prompt 
New York 


Pennsylvania, New 


deliveries. Territory open: 
State, New England, 


Jersey, Virginia and West Virginia. 


Address “P. C.” 


Care DISPLAY WORLD 











fron 


scraps of leather. The curtain was a 
rather “dated” remnant, used by the display 
department for many years. The cacti on 


the window sill were brought from my own 
home to add atmosphere. 

Since I work alone in this department, | 
had to start planning and building several 
months in advance. 
hard work were gratifying. 
articular display, and another, were 
hed in an apparel trade magazine and 
accompanying them was this comment: “The 
w displays above are strictly on a par 
ig-store achievements.” 
essful displays on a small budget, in a 


But the long hours of 
A picture of 


*viduals 


small-town store? I, for know it is 
quite possible. It takes imagination, 


genuity, and hard work—but it can be done. 


one, 


in- 


—Dent B. Rice, Gail G. Grant, Inc., Paines- 
ville, Ohio. 

We our way to California via 
Nashville, Birmingham, Meridian, New Or- 
(where we said hello to Frank Ver- 
Maison Blanche) Hou- 
ston, where we met Mr. Ralston of Levy's, 
Mr. Battelstein’s, Mr. Arnold 
of The Fashion, Mr. Burkhardt of Sako- 
witz’s, and Mr. Rogers of The Smart Shop 


are on 


leans 


milye, of and now 


Sorrenson of 


all Southern gentlemen. 
Tomorrow morning we are taking a plane 


to Dallas, and are coming back here to 
Houston and then on to San Antonio, E1 
Paso, and through Arizona and New Mexico 
into Los Angeles. (Our address there will 
be P. O. Box 3082.) 

We believe we've learned a lot this way 
about the different customs and so on, and 
to me it meant even more, since this ts all 
new to me. 


I shall be happy to let you know later of 
how things turn out in California, and hope 
that you may one day be a guest of ours 
Vid 


Selman’s, 


Rosner, formerly display manager tor 
Louisville. 


I wish to inquire if it is possible to obtain 
copies of the display magozine published in 
1930, 1931 and 1932. 


copies is in an 


for trying 
to get attempt to 
establish the identity of a man now suffering 
from amnesia, who vaguely remembers hav- 


My purpose 


these 


ing been mentioned in an article along with 
his photograph after winning second prize 
for Canada in appliance window display. 

I fully realize that this may be a figment 
of his imagination; however, I will pay 
whatever the cost may be for the about three 


years’ publications if they are obtainable. 





The thought occurs to me_ that there 
might be thousands of your subscribers who 
would enjoy a pictorial revue of you indi 


DISPLAY 


[ would enjoy 


who are 
WORLD. I am 
it, and I want to tell you again how I enjoy 
the the “food for 
derive from its 
Brothers & Co., 

I look forward to each issue of DISPLAY 
WORLD and wouldn't like to be without it. 


responsible for 
sure seeing 


receiving magazine and 
thought” | 


Plock, | Jey 


contents e. E. 


Syracuse. 


It certainly covers the display field. I like 
Frank Bingham’s column, “Think This 
Over,” especially, as I am _ personally ac- 
quainted with him.—Gene Sanders, Feld- 


man’s, Inc., Lima, Ohio. 





6 
SIDE VIEW 





“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 








9: POINT SUPERIORITY 


gives you “Extra” Sales 


WITH 


EATON Grass Mats 





1 FRESH, EYE-CATCHING, REAL 
GREEN GRASS! 


VERSATILE! USE THEM 
MANY DISPLAYS. 
FIRE-RESISTANT, MILDEW- 
PROOFED! 

LONG-LASTING — PRE-WAR 
QUALITY! 


LOW-COST! 
PLAY JOBBER. 


IN 


ASK YOUR DIS- 


oa - WW N 








EATON BROTHERS CORP. 
Hamburg, N. Y. 











CORRESPONDENCE INSTRUCTION—In Win 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 
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Sprinkle 


COLOR and APPEAL 
Around Window Displays 


WITH COLORED GRANULAR 
DISPLAY MATERIAL 


Latest Fall and Christmas Colors 
Now Available 


We manufacture Wood Flakes, Kubes, 
Chips. Stones, Sand, Glass Tinsels, Crys- 
tal Beads, Pearl Chips, ete. Give a 
quality background to almost any kind 
of merchandise. 


Made in all rich standard colors and in 
combination colors. Good for open 
areas around tree trunks, posts, odd 
spaces. Inexpensive, can be re-used 
many times. Leading stores have used 
these products for years. 





PRODUCTS 
(Trade Mark Reg. U. S. Pat. Off.) 


Prompt Shipment---No Priorities Needed 
Send for Catalog and Free Samples 


National Sawdust Co., inc. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 








Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 


Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 

Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 

Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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AUGUST, 1920 


Edward R. Dean, formerly of St. Louis 
and Chicago, became display manager for 
The Dayton Company, Minneapolis. He 
succeeded Walter Nelson. The Minneapolis 
Display Men's Association gave a luncheon 
in Dean’s honor on the day he took over the 
new position, 


Considerable opposition on the part of 
members of the International Association of 
Display Men was shown toward a new na- 
tional display organization which was re- 
portedly being formed in the East. 


Edward K. Lummus, first vice-president 
of the International Association of Display 
Men and display manager for Almy’s, Ltd., 
Montreal, was in charge of the displays for 
a meeting of the National Shoe Retailers 
Association of Canada. 


A. L. Meadows, display manager for 
Washer Brothers, Fort Worth, was made 
advertising manager of the firm in addition 
to his regular duties. 


John T. Mackey, Kespohl-Mohrenstecker 
Company, Quincy, IIL, and other local dis- 
playmen were organizing a display club for 
that city. 


O. C. MacLeod, Jr., was appointed dis- 
play manager for McCreery & Co., Pitts- 
burgh, succeeding Charles A. Vosburg; the 
latter had accepted a position as display 
manager for R. H. Macy & Co., New York 
City. 


AUGUST, 1935 


The revived International Association of 
Display Men held a splendid convention in 
St. Louis. George Westerman, Common- 
wealth Southern Corporation, Jackson, Mich., 
the retiring president, was succeeded by Glee 
R. Stocker, Wohl Shoe Company, St. Louis. 
T. A. Solomon, A. Harris & Co., Dallas, was 
named first vice-president; S. Joseph Yout- 
cheff, Cincinnati, became second vice-presi- 
dent, and Harvey Flynn, The Emporium, St. 
Paul, third vice-president. Frank G. Bing- 
ham, Robertson Brothers, South Bend, was 
elected treasurer. 


Dirk Luykx was made display manager 
for The Namm Store, Brooklyn; he had been 
store architect. Max Manheim was appoint- 
ed as first assistant. Joseph Blaine, for- 
merly in charge of display tor Namm’s, had 
resigned to take a similar position with 
Oppenheim Collins, New York City, suc- 


ceeding Ik rome Walter. 


Ben Millward, past president of the Inter- 
national Association of Display Men and 
well known in the display field, was killed in 
an automobile accident while driving to his 
home in Minneapolis. At the time of his 
death, Millward was in charge of display 
for Earl Partridge Company. 


AUGUST, 1945 
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$7950 C 
ee ee eco 79 OMPLETE ee « Yes, believe it or not. as pic- 


this beauty and 3 other New com- Bee ; 1 : ; 
tured, this highly styled, easy-to-dress figure, with expensive wig, split waist. 


position mannequins at attrac- ‘ ys coe rea Se ; ; 4 
adjustable shoulder fittings and fine wood base with Metal supporting 


tively lou prices, all furnished 
with wies or molded hair. the rod is yours at this exceptional price. This mannequin has |-piece arm 
latter as low as $60. All have construction, but split wrists may be had for 584.75... Write today to 


PME Wase JOE NESE LK DARLING COMPANY « BRONSON, MICHIGAN 


NEW YORK DISPLAY ROOMS + 47 WEST 34TH STREET 


Distributors in Principal Cities 
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A-70 Happy 
Squivrels 
dimensvonal = 
plaque 29 by cnet 
28’ procedged— 

in 6 beautityl 

fall colors. 


Sa att rm ro ; ~ 
$y. 5oe pe . DOES IT AGAI (| 
Year after year your Quali-Craft Distributor 
Se ne has been supplying you with smart, distinctive 
. and unusual displays and display material, and 
with each new Catalog and Show it seemed 
, the ultimate had been reached in beauty and 
P-685 pte display artistry. 
Fall Fashion = 
Poster 38"'by = Now there’s a new Quali-Craft Display Guide, 
colors . } and new Quali-Craft Display Shows, bigger 
$ 3:95 et ‘ i and better than ever, packed with new ideas, 
LA 5 new beauty and new sales punch to help you 
with your fall displays. 


HUNDREDS OF NEW ITEMS 


There are hundreds of beautiful new items, as 
well as old favorites in fascinating new attire. 
New pictorial backgrounds, new seasonal 
posters, foliage sprays, each with that breath 
of Autumn, as well as a full line of tried and 
proven Graphic Arts Diplay finishes and colors. 


Truly, here is everything you'll need for your 
Fall displays —all in a nut shell! 


“aa Illustrated are just a 
Din set no few Fall items picked 
imensional . 
Ow! cutout in —— ae ek , at random from the new 
me i | “si . | 1945 Fall and Winter 
¢ ‘a Quali-Craft Display 
5 i ’ | # ~~-Guide. See them at the 
AF-45 Autumn” coe F New Quali-Craft Dis- 
Flight Poster = : play Shows. Order 
with that breath ; F need 
of Autumnr=tr p= / = py them from the New 
colors 36 Seg fee «1945 Fall and Winter 
F  Quali-Craft Display 
Ss Guide. Back to School 
Dimensional 
Displays 
4 Styles — 
2 Sizes of each. 
Order complete 
or as separate 
units. Display 
shown in 11x14 
size... 


>| 
If you haven't secured your copy of this New 
1945 Fall and Winter Quali-Craft Display Guide 
you had better send in your request today, 
as the supply is limited. 


THE SHERWIN-WILLIAMS COMPANY 


GRAPHIC ARTS FINISHES AND DISPLAY MATERIALS DIVISION 
101 PROSPECT AVE., CLEVELAND 1, OHIO 





